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ABSTRACT

The main purpose of this study is to explore the effect of using advertisement liter-acy teaching on the elementary school students’

diet attitude、diet knowledge and diet behavior. A quasi-experimental design was applied in this study. The subjects in this study

were fifth graders in the elementary school divided into the experimental group and control group. Students in the experimental

group were presented with television advertisement materials. The length of experiment was two periods per week with a to-tal of

480 minutes presentation of television advertisement materials. There was no ex-perimental treatment on the control group. The

summary of this research is listed below: 1. There are significant differences on the diet knowledge and diet behaviors between the

male and female students. 2. There are significant differences on the student’s diet knowledge between the stu-dents with different

social economic status. 3. There are significant differences on the diet behaviors between the students with dif-ferent BMI. 4. There

are positive correlations among the students’ diet knowledge、diet attitudes and diet behaviors. 5. The students in the

experimental groups have changed significantly on their diet knowledge and diet attitudes than the control group students.
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