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ABSTRACT

With the rapid development of the Internet, the portal site has become an integral part of the modern type of web site, we have every

day on various portal send and receive E-mail, browse news, search for information. The purpose of this study to investigate the

general success of the portal factors to DeLone and McLean in 2003 published the information system framework for the success of

that model based on information system user satisfaction with the intent to use. Information quality, system quality, service quality

and brand equity of the new four exogenous variables affect whether and how the information system user satisfaction, with the

intent to use the net benefits. This study is the survey through the Internet, a portal site targeted at users. Ask them to the most

commonly used entrance of the site is used, respondents. A total of 233 valid questionnaires were to structural equation

modeling(SEM)conducted test, Amos 7.0 as analytical tools, test the model with moderate and the dimensions of the relationship

between. According to data analysis, the user satisfaction with a direct impact on the use of intent, information quality, quality and

service quality system on the use of user satisfaction with the intention of both significant and positive impact on the quality of

information on the use of the intended effect of the strongest, and Impact of user sat-isfaction is the main factor service quality.

Finally, conclusions and practical recom-mendations.

Keywords : portal site ; information quality ; system quality ; service quality ; brand equity

Table of Contents

中文摘要　．．．．．．．．．．．．．．．．．．．．． iii 英文摘要　．．．．．．．．．．．．．．．．．．．．．

iv 誌謝辭　　．．．．．．．．．．．．．．．．．．．．． v 內容目錄　．．．．．．．．．．．．．．．．．．．．

． vi 表目錄　　．．．．．．．．．．．．．．．．．．．．． viii 圖目錄　　．．．．．．．．．．．．．．．．．．

．．． ix 第一章　　緒論．．．．．．．．．．．．．．．．．．． 1 　　第一節　　研究背景與動機．．．．．．．．

．．．． 1 　　第二節　　研究問題與目的．．．．．．．．．．．． 4 第三節 研究範圍與限制．．．．．．．．．．．

． 5 第四節 研究流程．．．．．．．．．．．．．．． 6 第二章　　文獻探討．．．．．．．．．．．．．．．．． 7 　

　第一節　　DeLone and McLean資訊系統成功模式．．．7 　　第二節　　資訊品質．．．．．．．．．．．．．．．

13 　　第三節　　系統品質．．．．．．．．．．．．．．． 16 　　第四節　　服務品質．．．．．．．．．．．．．

．． 18 　　第五節　　品牌權益．．．．．．．．．．．．．．． 23 　　第六節　　入口網站．．．．．．．．．．．

．．．． 30 　　第七節　　D&M資訊系統成功模式與入口網站之關係． 33 第三章　　研究方法．．．．．．．．．．

．．．．．．． 35 　　第一節　　研究架構與假說．．．．．．．．．．．． 35 　　第二節　　構面定義與衡量．．．

．．．．．．．．． 38 　　第三節　　分析方法．．．．．．．．．．．．．．． 41 第四章　　研究結果分析．．．．

．．．．．．．．．．． 58 　　第一節　　樣本結構分析．．．．．．．．．．．．． 58 　　第二節　　敘述性統計分

析．．．．．．．．．．．． 60 　　第三節　　研究模式的檢驗．．．．．．．．．．．． 64 　　第四節　　結構模式

分析．．．．．．．．．．．．． 69 　　第五節　　研究假說驗證．．．．．．．．．．．．． 73 　　第六節　　效果

分析．．．．．．．．．．．．．．． 75 第五章　　結論與建議．．．．．．．．．．．．．．．． 78 　　第一節　　

研究結論．．．．．．．．．．．．．．． 78 　　第二節　　實務上建議．．．．．．．．．．．．．． 80 　　第三節

　　未來研究．．．．．．．．．．．．．．． 82 參考文獻．．．．．．．．．．．．．．．．．．．．．． 83 附錄　

　研究問卷．．．．．．．．．．．．．．．．．． 95

REFERENCES

一、中文部份 台灣網路資訊中心( TWNIC, 2007 )。九十六年度台灣寬頻網路使用調查報告。﹝網路資源﹞ http://www.twnic.net.tw 台灣

網路趨勢專欄(CNET, 2000)。﹝網路資源﹞ http://taiwan.cnet.com/ 艾瑞克�喬幸斯瑟勒、大衛�艾克，高登第譯(2005)。品牌領導。台

北市:天下文化出 版。 邱皓政(2001)。社會與行為科學的量化研究與統計分析。台北市:五南圖書出版股份有限公司。 邱皓政(2003)。結構

方程模式。台北市:雙葉書廊。 林東清(2002)。資訊管理－e化的企業核心競爭能力。智勝。 陳世運(2000)。我國B2C電子商務發展的障礙

。﹝網路資源﹞ http://www.find.org.tw/trend_disp.asp?trend_id=1124 張旨華(2005)。線上購物協助有待加強。﹝網路資源﹞

http://www.find.org.tw/0105/news/0105_news_disp.aspx?news_id=3723 張紹勳(2004)。研究方法，第三版。台中市:滄海書局。 張肇



顯(2000)。以智慧資本為基礎之策略性人力資源管理實務研究:以台灣地區入口網 站為例。輔仁大學管理學研究所碩士論文。 黃芳

銘(2003)。結構方程模式-理論與應用。台北市:五南圖書出版股份有限公司。 葉岱夫(2000)。“注意力經濟”與“大拇指經濟”﹝網路資

源﹞ http://www.linlins.com/NewMoon/2/200-07-08-13-19-55.html。 微軟網站(2008)。專業術語辭典，入口網站。﹝網路資源

﹞www.microsoft.com 榮泰生(2007)。AMOS與研究方法。台北市:五南圖書出版股份有限公司。 廖銘珠(2007)。醫療院所資訊系統成功模

式之研究。國立東華大學企業管理學系碩士在職專班碩士論文。 維基百科(2008)。入口網站解釋。﹝網路資源﹞www.wikipedia.org 蔡宗

宏、許芳銘、池文海(2006)。以D&M資訊系統成功模型為基礎發展知識管理系統成功模型之研究。資管評論，第十四期，p.81。 蕃薯

藤2007台灣網路使用調查(2007)。統計資料。﹝網路資源﹞ http://survey.yam.com/ 二、英文部分 Aaker, D. A. (1991). Management brand

equity: capitalizing on the value of a brand name. New York: The Free Press. Aaker, D. A. (1992). A value of brand equity. Journal of Business

Strategy, 13 (4), 27-32. Ahn, T., Ryu, S., and Han, I. (2004). The impact of the online and offline features on the user acceptance of internet

shopping malls. Electronic Commerce Research and Application, 3 (4), 405-420. Anderson, J. C., and Gerbing, D. W. (1988). Structural equation

modeling in practice: a review and recommended two-step approach. Psychological Bulletin, 103 (3), 411-423. Bagozzi, R. P., and Yi, Y. (1988).

On the evaluation of structural equation models. Jonrnal of the Academy of Marketing Science, 16 (1), 74-94. Bagozzi, R. P. (1993). Assesing

construct validity in personality research: applications to measures of self-esteem. Journal of Research in Personality, 27 (1), 49-87. Bamert, T., and

Wehrli, H. P. (2005). Service quality as an important dimension of brand equity in swiss services industries. Managing Service Quality, 15 (2),

132-141. Bentler, P. M., and Bonett, D. G. (1980). Significance tests and goodness-of-fit in the analysis of covariance structures. Psychological

Bulletin, 88 (3), 588-606. Cao, M., Zhang, Q., and Seydel, J. (2005). B2C e-commerce web site quality: an empirical examination. Industrial

Management and Data Systems, 105 (5), 645-661. Cronbach, L. J. (1951). Coefficient alpha and the internal structure of tests. Psychometrika, 16

(2), 297-334. D’Ambra, J., and Rice, R. E. (2001). Emerging factors in user evaluation of the word wide web. Information and Management, 38

(6), 373-384. DeLone, W. H., and McLean, E. R. (1992). Information system success: the quest for the dependent variable. Information Systems

Research, 3 (1), 60-95. DeLone, W. H., and McLean, E. R. (2003). The DeLone and McLean model of information system success: a ten-year

update. Journal of Management Information Systems, 19 (4), 9-30. DeLone, W. H., and McLean, E. R. (2004). Measuring e-commerce success:

applying the DeLone and McLean information systems success model. International Journal of Electronic Commerce, 9 (1), 31-47. Fornell, C., and

Larcker, F. (1981). Evaluating structural equation models with unobservable variables and measurement error. Journal of Marketing Research, 18

(1), 39-50. Hair, J. F., Tatham, R. L., Anderson, R. E., and Black, W. (1998). Multivariate Data Analysis (5th ed.). Prentice Hall. Hair, J. F., Black,

B., Babin, B., Anderson, R. E., and Tatham, R. L. (2005). Multivariate Data Analysis (6th ed.). Prentice Hall. Hoyle, R. H. (1995). Structural

Equation Modeling. SAGE Publications. Jiang, Z., Wang, W., and Benbasat, I. (2005). Multimedia-based interactive advising technology form

online consumer decision support. Communications of The ACM, 48 (9), 93-98. Keller, K. L. (1993). Conceptualizing, measuring, and managing,

customer-based brand equity. Journal of Marketing, 57 (1), 1-22. Kettinger, W. J., and Lee, C. C. (1994). Perceived service quality and user

satisfaction with the information services function. Decision Sciences, 25 (5/6), 737-765. Lassar, W., Mittal, B., and Sharma, A. (1995).Measuring

customer-base barnd equity. Journal of Customer Marketing, 12 (4), 11-20. Li, E. Y. (1997). Perceived importance of information system success

factors: a meta analysis of group differences. Information and Management, 32 (1), 15-28. Liao, Z., and Cheung, M. T. (2001). Internet based

e-shopping and consumer attitudes: an empirical study. Information and Management, 38 (5), 299-306. Liu, C., and Arnett, K. P. (2000). Exploring

the factors associated with web site success in the context of electronic. Information and Management, 38 (1), 23-33. Livari, J. (2005). An empirical

test of the DeLone-McLean of information system success. The Data Base for Advances in Information Systems, 36 (2), 8-27. Loredana, F. (2002).

Measuring the usability of e-commerce application international function point users group, IT measurement: practical advice from the experts.

Addison Wesley Professional. McKinney, V., Yoon, K., and Zahedi, F. M. (2002). The measurement of web-customer satisfaction: an expectation

and disconfirmation approach. Information Systems Research, 13 (3), 296-315. Molla, A., and Licker, P. S. (2001). E-commerce systems success: an

attempt to extend and respecify the DeLone and McLean model of IS success. Journal of Electronic Commerce Success, 2 (4), 131–141. Na, W.

B., Marshall, R., and Keller, K. L. (1999). Measuring brand power: validating a model for optimizing brand equity. Journal of Product and Brand

Management, 8 (3), 170-184. Negash, S., Ryan, T., and Igbaria, M. (2003). Quality and effectiveness in web-based customer support systems.

Information and Management, 40 (8), 757-769. Netemeyer, R. G., Krishnan, B., Pullig, C., Wang, G., Yagci, M., Dean, D., Ricks, J., and Wirth,

F. (2004). Developing and validating measures of facets of customer-based brand equity. Journal of Business Research, 57 (2), 209-224. Palmer, J.

W. (2002). Web site usability, design, and performance metrics. Information Systems Research, 13 (2), 151-167. Parasuraman, A., Zeithaml, V. A.,

and Berry, L. L. (1985). A conceptual model of service qualityand its implications for future research. Journal of Marketing, 49 (4), 41-50.

Parasuraman, A., Zeithaml, V. A., and Berry, L. L. (1988). SERVQUAL: A multiple-item scale for measuring consumer perceptions of service

quality. Journal of Retailing, 64 (1), 1988, 12-40. Peterson, R., Balasubremanian, S., and Bronnenberg, B. J. (1997). Exploring the implications of

the internet for consumer marketing. Academy of Marketing Science Journal, 25 (4), 329-347. Pitt, L. F., Watson, R. T., and Kavan, C. B. (1995).

Service quality: a measure of information systems effectiveness. MIS Quarterly, 19 (2), 173–188. Rai, A., Lang, S. S., and Welker, R. B. (2002).

Assessing the validity of IS success models: an empirical test and theoretical analysis. Information Systems Research, 13 (1), 50-69. Rao, S. S.

(2001). Portal proliferation: an Indian scenario. New Library World, 102(9), 325-331. Seddon, P. B., and Kiew, M. Y. (1994). A partial test and

development of the DeLone and McLean model of IS success. Proceedings of the International Conference on Information Systems, 99–110.

Seddon, P. B. (1997). A respecification and extension of the DeLone and McLean model of IS success. Information Systems Research, 8 (3), 240

–253. Segars, A. H., and Grover, V. (1993). Re-examining perceived ease of use and usefulness: a confirmatory factor analysis. MIS Quarterly, 17



(4), 17-25. Shimp, T. A., and Bearden, W. O. (1982). The use of extrinsic cue to facilitate product adoption. Journal of Marketing Research, 19 (2),

229-239. Wang, Y. S. and Tang, T. I. (2003). Assessing customer perceptions of website service quality in digital marketing environment. Journal of

End User Computing, 15 (3), 14-31. Washburn, J. H., and Plank, R. E. (2002). Measuring brand equity: an evaluation of a consumer-based brand

equity scale. Journal of Marketing Theory and Practice, 10 (1), 46-62. Wixom, B. H., and Todd, P. A. (2005). A theoretical integration of user

satisfaction and technology acceptance. Information Systems Research, 16 (1), 85-102. Yang, Z., Jun, M., and Peterson, R. T. (2004). Measuring

customer perceived online service quality: scale development and managerial implications. International Journal of Operations and Production

Management, 24 (11), 1149-1174. Yang, Z., Cai, S., Zhou, Z., and Zhou, N. (2005). Developing and validating of an instrument to measure user

perceived service quality of information presenting web portals. Information and Management, 42 (4), 575-589. Yoo, B., and Donthu, N. (2001).

Developing and validating a multidimensional a multidimensional consumer-based brand equity scale. Journal of Business Research, 52 (1), 1-14.

Zhang, X., and Prybutok, V. R. (2005). A Consumer perspective of e-service quality. IEEE Transactions on Engineering Management, 52 (4),

461-477.


