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ABSTRACT

This study is by green management practices and documentation related to the de-velopment of the existing green management

evaluation system. To extract the conver-gence targets through the Delphi method, there are 36 green management assessment

indicators in hypermarket. Finally, we confirm further green management assessment framework in Case study of hypermarket. The

result shows the most important indicator is regular business environment education or environmental protection staff training in this

green management assess-ment framework. Using the analysis of one-way ANOVA method, the study finds the variable of company

existed years is significant differences in two dimensions of green commitment and green space and resource; the variable of

company areas is no differ-ences in green management; the variable of parking space is high significant differences in two dimensions

of green commitment and green consumption; the variable of item numbers is high significant differences in two dimensions of green

packing and green space and resource. The proposed is hypermarket industry should precede environmental education training or

regular environmental protection staff training immediately. Hypermarket constructs of a complete recovery resources management

mechanism to reduce waste and achieve 3R in the active green management strategy. It is necessary to strengthen periodic review in

the office and stores environment for continuous improvement. When the remodeling stores into green building system, it is the

importance on the environ-ment management such as carbon dioxide emission reductions and reductions to reduce the burden.

Look forward to hypermarket industry become the best contribution to green production and selling system.
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