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ABSTRACT
This study aims at observing people who participated in “ Open Workshop” which was held by Taipei International Art Village.
Through the survey about the experience of the public in art activities, the relation among participating motivation, leisure
participa-tion, and revisiting willingness was analyzed. During the period, participants over 16 or 16 were taken for samples and
randomly asked to fill out the questionnaires. 286 ques-tionnaires were sent out, 250 of them were collected, and 226 of them were
valid. Our research shows that the younger the participants are, the more they appreciate contemporary art works. This indicates
that contemporary art is more attractive to young people. In the discrepancy analysis, it is found that the degree of “ social
inter-course motivation” of high school level of education is obviously higher than that of undergraduate and graduate level of
education. Besides, those who lack art background have higher “ stimulating/ evading motiva-tion” than those who have art
background. Finally, those who join a guided tour get higher “ intelligence motivation” than casually visiting, and those who were
accompanied with classmates/teachers show higher “ social intercourse motivation” than solitary ones. In correlation analysis,
participating motivation and satisfaction are positively re-lated to each other; and so do satisfaction and revisiting willingness.
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