
A Study of Management and Commendation Based on Agent Technology

吳宜峰、楊豐兆

E-mail: 9708173@mail.dyu.edu.tw

ABSTRACT

Blog provides a wide range of content, the user not only published an article, photos, multimedia and other information through the

blog, but also recommend other blog linking. Users can share and interaction with each other on blog, so more and more users

choose to use blog with others for sharing and interaction on the network. Most of the current blog only for their own internal blog

to share or link, there is no cross-blog for the sharing of the area. Therefore, the study recommended building a platform, allowing

users to the platform in different sites on the recommendation of the blog. The features of the system: First of all, the user can click

on this platform for cross-site recommended by the blog. Second, users can join the platform as a friend, and see other users of your

friends. Third, build a recommendation of an agent. An agent will recommend the use of the high number of blog recommended to

the user. In this platform which can save users to search various sites of time. It also can interaction, shareing and recommendation

with others, and link to someone’s personal page from a user's friends list. Through each other's series, the formation of a

cross-blog community.
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