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ABSTRACT

ABSTRACT In Taiwan, the public art already is presented diverse style of living esthetics and is developed multiple cultural public

subject. In order to inspire the concern of the pleb for Taiwan public art, offer the reference for arrangement of the public artistry,

respond and communicate with the pleb. This dissertation surveys the sense of target population for Taiwan outdoors public art.

This survey took twelve samples of Taiwan outdoors artistries, the 315 target population include the university, the member of

society. Used Semantic Differential Technique forthe survey , selected twelve pairs of bi-polar questions and adapted seven stages

orders measurement table and analysis by the statistic software of SPSS 10.1. From the result of SPSS10.1 statistics, the target

population affirms the positive cognition and the popularization of the Taiwan outdoors artistry. And it becomes more and more

important to communicate with the pleb with arranging of the public art. However, the government needs to increase "the

percentage of public art", to think outside of ordinary box and to innovate when arranging of the Taiwan public artistry. The twelve

artistries are impressed by their highly artist performance, colorful sight, and richly artistic external, the performing form and the

linkage with the space. If the external is erective, inanimate, ordinary, then get lowly acceptance of sense. Key word：Taiwan

、Public Art、Semantic Differential Technique
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