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ABSTRACT

Murakami Takashi is a Japanese artist who was born in Post-World War II baby boom. With the booming of post-war industrialized

society, there was an undeniable uprising of popularity with subculture and anti-culture in the social development and opened

another new chapter for art scene. Murakami received various polarized credit to his business-oriented art, marketing and his

exposition of the theory of art. Through the growth of Murakami, the background characteristic of times, the idea of his creation,

strategic management, this essay confers the formation and development of his creativity and style, analysis of his works. And

discussing how he inspires and impacts on modern art. Thus, he established his artistic value. 　　The content is divided into seven

chapters: Chapter I Introduction, describes motivation and purpose of research, methods and categories of the study and

interpretation of terms; Chapter II for the bibliography, collect information on his art theory and origin for further analysis and

comparison；With the third chapter are Murakami’s art history, education, and how anime, manga potentially made a great

impact on his works. Also his unique patterns which combine art with commercial business；Chapter IV depicts social and cultural

background of Murakami's art and their influences, including the lost of the WWII, industrial civilization, the changes in Japanese

society and Otaku culture. Chapter V induces Murakami’s art into five peculiarities: duplication of images from Pop, the explosion

of Otaku culture, delicacy vs. mass-production, consumptive orientation of artistic creation, art beyond boundaries ; Chapter VI

analyzes how postmodernism effected art marketing of Murakami；Chapter VII Conclusion, how Murakami has influence on

contemporary art and its unique value. 　　Murakami breaks the stereotype "creating art for art" and returns to basic demands of

applied aesthetics. By anime, manga and contemporary art, he gets closer to the masses, there is no doubt that the controversy

between fine art and public art will keep continuing because of Murakami Takashi
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