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ABSTRACT

The research and development of products is the most key activity that a lot of enterprises depend on enterprise's value for existence

and create, have risk and investment that fee does not count most too , lead era in this customer especially, not only can develop the

function which accord with customer's demand , also can accord with three major criterion of " high quality " , " low cost " and "

handing in one fast " at the same time , could strive for victory in the highly competitive market jungle here ; But because uncertainty

, question of technology , people's question , each interdepartmental interface of product development of participation and question

of linking up of turn of the market, full of parameters in the product development course, it is satisfied in order to court the supreme

customer and enterprise's value, and examine via all kinds of verification procedures in the product development course, so as to

ensure its products produced researched and developed, can accord with the customer's demand . In order to help the small and

medium-sized enterprises at present with the rigorous and efficient product development homework procedure, and with the

thinking, way to prove through the trans-departmental professional products and examination technical ability of the systematized

products competitiveness, reduce the failure risk of product development. So, this research and uses the green product design to

think that the way is channeled into the product design procedure in the future through the innovative procedure promptly, and

combine through blue bud science and technology it is wasted how case of the automobile multimedia explains to reduce resources

in the environmental end, change people in between life and blue bud scientific and technological products use habit , and want how

set up consumer and user pair take a lot of trouble for researching and analyzing the discussion of the attitude, do benefit to

according with the tendency of the day and reducing the scientific and technological consumption of consumptive material. It does

not reduce global and warm ecology of melting and making, then the interest reduce the development cost, reduce the trade

obstacle, and improve the green products competitiveness.
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