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ABSTRACT

The study expects to discuss the fuel crops’ related study results of service quality, organizational change, and customer’s

satisfaction for the national military and accord-ing the above results to propose the suggestions for the fuel crops to promote the

above mentioned issues for the references and improvements. 1. For aiming at five dimensions of service quality elements, there are

differences of actual feeling between the expectations of pre-work and post-organizational change work for the fuel crops. Typically,

there are significantly differences among volunteer or obligator, service experiences, and chief or non-chief, whereas service

experiences ex-hibit for very significantly different. 2. For service experiences, three dimensions of each and totally related supply

support feeling in the post organizational change both have shown very significantly different. The chief or non-chief is next,

volunteer or obligator ranks third. As to sexes, ages, and educational background all exhibit for insignificantly different. 3. For

volunteer or obligator, service experiences, and chief or non-chief, there have shown very significantly different the dimensions of

service and generality, and totally satisfactions in the post organizational change. As to sexes, ages, and educational background all

exhibit for insignificantly different. 4. Experienced of the post organizational change, all dimensions of service quality and customer

’s satisfaction exhibit the positively correlated, even we can say there is quite extents of change. Consequently, the study suggests

that the national fuel crops should be devoted to promote their service quality particularly in the post-organizational change.
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