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ABSTRACT

The production quality of agricultural product from Taiwan receives gradually is restricted in the environment the factor to be

unable the quantity to produce, also the production pattern by the small farmer primarily, is unable to achieve the economies of

scale. Relieves after the control in our country, smuggling adds on the legitimate import mainland China agricultural product, its

import and export volume of trade has year by year the growth tendency, no matter is the mainland imports from Taiwan or exports

to agricultural product of resultant the Taiwan, or Taiwan from the mainland import or the exportation to the mainland agricultural

product resultant, obviously promoted in past for several years. Domestic at present is engaged in the agricultural product trade the

enterprise, mainly enterprise which by the general trading company, the ranch and the habitat farmer independently establishes

primarily, in the cooperative society and the peasant association aspect, mainly penetrates the foreign trader to carry on the for sale

abroad. The participation agricultural product for sale abroad enterprise are many, the scale small also the marketing resources are

limited, are unable to promote the competitive power. The mainland gets up in August 1, 2005, opens the Taiwan 18 kind of fruits

to permit the quarantine admittance, gives the zero customs duty and adopts goes through customs fast and so on the measures,

speeds up the Taiwan fruit to go through customs the speed in the mainland customs, enhances the Taiwan fruit in mainland market

competition ability. Along with the trade liberalization, both banks agricultural product import and export also hastens frequently,

the commercial platform establishment shape is more important.
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