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ABSTRACT
The purpose of this study is to discuss the participating behavior and degree of ser-vice quality of the spectators toward the Fifth
season of Super Basketball League. To-tally 593 valid questionnaires by collecting convenience sampling method in the Taiwan
Sports University Stadium. Factor Analysis, Descriptive Statistics, T-test , and One-way ANONA were utilized for data analysis. The
findings of this study are :1.most of the spectators are students in age between 16 to 28 , enter the stadium for the ball game on
Saturday night 2.the overall satisfaction degree of the spectators toward the service item which the league provides is 3.51, locates
in the middle of ordinary and satisfied , the most unsatisfied service item is the court facilityd 3.the spectators of different gender
shows significant difference on “ game ticket” ,“ game planning” ,“ sales department” ,“ game information” ,*“ players”
and “ sound surroundings” ;the spectators of different age shows great difference on “ safety facility” ,“ sells department” and
“ players” ;the specta-tors of different educational standard shows great difference on “ safety facility” ,“ refe-rees’ judgement
and“ sales department” O 4. There are significant different between different times of viewing in game in “ field facility” ,
different times of watching TV in “ referees’ judgement” , different basketball movement Participative level in “ field fa-cility” ,
supports of different teamsin “ players” .
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