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ABSTRACT
In recent years Taiwan's rapidly changing environment, coupled with foreign brides, as well as the impact of the minority population
structure, there are a number of the principles of education, resulting in uneven levels of education, in order to compensate for the
lack of education, and in response to the constantly changing environment And unpredictable in all meeting the industry's
competitiveness will not be alone or join the inter industry competition, but the overall environment of mutual competition, to build
a meeting of the industry and customers and cost advantages, the difference of specialization and to meet the needs of customers
Environment, the next meeting of the industry to maintain the basis of competitive advantage. In cultural diversity, meeting the
industry is a growing tendency to repeat similar simple operation with the industry to compete with each other and should therefore
be to construct a multi-industry division of labour to make up for deficiencies, it is meeting the industry sustainable future The
outlook, therefore it was necessary to explore in-depth understanding and hope that through this study provides the industry to fill
some of the views and opinions.
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