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ABSTRACT
Food traceability system in recent years in the international community has been way for a major food safety system, to Taiwan with
international standards and to ensure that the people's food security, so in 2004 when sales resume the introduction of the system,
the Government of the policy rationale for investing heavily in Human resources, budget and equipment, but has not demonstrated
results. Traceability system of electronic curriculum vitae of the layer of still low, and there are very few academic papers for
domestic production and sales resume the re-search, this study attempts to qualitative research in the grounded theory study,
through interviews and analysis of organic agricultural production and marketing curriculum vi-tae Electronic barriers, and the
results of academic research and related units or Shi Zhengzhe reference. Through this research study, analysis of data from this
study of the two major ob-stacles factor, namely the entry barriers and obstacles to growth, barriers to entry which includes learning
disabilities, and the cost of the system while the growth of obstacles includes the marketing, cost, the system And information systems!
For this study and the findings made by management implications, and the obsta-cles put forward proposals to provide relevant units
of reference
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