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ABSTRACT
The research was aimed at exploring relationships among recreation motivation, recreation experience, and destination image. With
a convenience sampling method, five garden vanilla coffee shops were selected as the research sample. As a total, 450 questionnaires
were distributed and 436 completed questionnaires were returned. The questionnaire information was analyzed with descriptive
statistical analysis, reliability test, validity analysis, Pearson correlation analysis and regression analysis. The result of study shows that
tourist recreation motivation had significant positive influence on recreation experience, especially “ natural scenery and
relaxation/regression” affected “ aesthetic and relaxation” . Meanwhile tourist recreation experience had significant positive
influence on destination image, especially “ aesthetic and relaxation” affected “ natural amenities” . The statistical analysis also
showed that tourist recreation motivation had significant positive influence on destination image, especially “ natural scenery and
relaxation/regression” affected “ resort atmosphere” . The research also finds mediating effects of recreation experience between
recreation motivation and destination image. Finally, according to the findings and comprehensive discussion were offered to related
proprietor and future research.
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