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ABSTRACT
The main purpose of this research focused on the exploration of the effects of participants’ involvements on recreation activities and
the recreational ambiances on their degeneration of memory recalls. Individuals would get satisfaction during attending recreation
activity with different level of involvements and acquire interested information saving to his/her brain. Some information will be lost
and forgotten when time passing while some will be saved in the long term memory area in the brain. This research designed an
experiment with different types of recreation activity, recreational ambiances to survey the relationship among the degree of
involvement and the degeneration of memory recalls. A regression equation of the degeneration of memory recalls by time was
tested and verified as well as the curve was draw out. The main findings of this research were concluded as followings: 1. There was
partially correlative among the involvements of participating recreation activity and the degeneration of memory recalls. 2. There
was no significantly different for the ability of memory recalls of different types of recreation activity on the whole average memory
recalls. 3. There was partially significantly different for the types of information that acquired and the source of information on the
degeneration of memory recalls.
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