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摘 要

部落格傳達使用者豐富內容形式外，亦提供社群支援功能，連結使用者與使用者之間關係。部落格發展至社群型態漸趨成

熟，使用者之間以共同目標進行分享及發表文章。然而過去研究多是以部落格為主，鮮少有針對部落格社群之研究。為此

本研究目的主要以社群化觀點探討使用者在部落格社群中，使用者進行知識分享之行為研究。本研究整理相關文獻提出研

究模型，並以社群化觀點提出影響因素構面對於使用者行為之影響。依據研究架構進行問卷設計，並於各大部落格提供社

群支援功能網站張貼及E-mail發放問卷。並以Chin(1997)所發展出之PLS-Graph 3.0進行資料分析。研究結果顯示，人們參

與部落格社群進行合作式知識分享之主要因素包括社群凝聚力、信任、聲譽、相互影響、自我效能及便利狀態，而研究意

涵與討論將提供給部落格社群經營者在趨勢及發展上參考。

關鍵詞 : 部落格;社群;知識分享;計畫行為理論

目錄

中文摘要　．．．．．．．．．．．．．．．．．．．．．． iii 英文摘要　．．．．．．．．．．．．．．．．．．．．

．． iv 誌謝辭　　．．．．．．．．．．．．．．．．．．．．．． v 內容目錄　．．．．．．．．．．．．．．．．．

．．．．． vi 表目錄　　．．．．．．．．．．．．．．．．．．．．．． viii 圖目錄　　．．．．．．．．．．．．．

．．．．．．．．． ix 第一章　　緒論．．．．．．．．．．．．．．．．．．．． 1 　　第一節　　研究背景．．．．

．．．．．．．．．．．． 1 　　第二節　　研究動機．．．．．．．．．．．．．．．． 3 　　第三節　　研究目的．

．．．．．．．．．．．．．．． 4 　　第四節　　研究流程．．．．．．．．．．．．．．．． 4 第二章　　文獻探討

．．．．．．．．．．．．．．．．．． 6 　　第一節　　部落格社群．．．．．．．．．．．．．．． 6 　　第二節　

　計畫行為理論．．．．．．．．．．．．．． 25 　　第三節　　社群凝聚力．．．．．．．．．．．．．．． 32 　　

第四節　　信任．．．．．．．．．．．．．．．．．． 34 　　第五節　　聲譽．．．．．．．．．．．．．．．．．

． 37 　　第六節　　利他行為．．．．．．．．．．．．．．．． 39 第三章　　研究模型與假說．．．．．．．．．．

．．．．． 41 　　第一節　　研究架構．．．．．．．．．．．．．．．． 41 　　第二節　　研究假說．．．．．．．

．．．．．．．．． 43 第四章　　研究方法．．．．．．．．．．．．．．．．．． 48 　　第一節　　研究程序．．．

．．．．．．．．．．．．． 48 　　第二節　　問卷設計．．．．．．．．．．．．．．．． 48 　　第三節　　問卷收

集．．．．．．．．．．．．．．．． 51 　　第四節　　統計分析方法．．．．．．．．．．．．．． 52 第五章　　實

證分析與結果．．．．．．．．．．．．．．． 54 　　第一節　　樣本基本資料分析．．．．．．．．．．．． 54 　　

第二節　　測量模型之信度及效度檢定．．．．．．．． 56 　　第三節　　結構模型與研究假說之檢定．．．．．．．

． 59 第六章　　結論與建議．．．．．．．．．．．．．．．．． 61 　　第一節　　研究發現與結論．．．．．．．．

．．．．． 61 　　第二節　　研究貢獻．．．．．．．．．．．．．．．． 63 　　第三節　　研究限制．．．．．．．

．．．．．．．．． 64 　　第四節　　後續研究及建議．．．．．．．．．．．．． 64 參考文獻　．．．．．．．．．

．．．．．．．．．．．．． 65 附錄　　問卷．．．．．．．．．．．．．．．．．．．．． 92

參考文獻

一、中文部份 Brown, J. S. & Duguid, P. (2001)，資訊革命了什麼?(顧淑馨譯)，台北:先覺出版社，(原文於2000年出版) Seybold, P. B. (2000)

，e網打盡:電子商務的5大經營法則與8大成功關鍵因素(謝偉勛譯)，台北:藍鯨出版社，(原文於1998年出版)。 Solomon, R. & Flores, F.

(2002)，從信任開始:成功領導的基本條件(梁若瑜譯)，台北:麥田，(原文於2001年出版)。 Sprenger, R. K. (2005)，信任－簡化管理的藝術(

吳信如譯)，台北:時報文化，(原文於2002年出版)。 毛向輝(2003)，Blog將成為教育中的重要工具[線上資料]，來源:

http://www.isaacmao.com/works/essays/BlogEP/Weblog_Portfolios.htm [2007, October 16] 王宜敏(2000)，影響資訊人員知識分享行為之因

素-以社會交換理論為基礎來探討，國立中山大學人力資源管理研究所未出版之碩士論文。 方興東，王俊秀(2003)，博客，e時代的盜火

者[線上資料]，來源: http://www.blogchina.com/idea/blogbook_040714/xuyan.html [2007, July 31] 江幸蓁(2006)，虛擬社群認知、持續使

用、實體接觸意願之研究，開南管理學院資訊及電子商務學系未出版之碩士論文。 尤婷靜(2003)，影響網路報稅接受意向之關鍵因素:三

種理論模式之比較，國立中正大學資訊管理學系未出版之碩士論文。 吳旻憓(2004)，大學教師參與產學合作之行為意向模式-以計畫行為

理論為應用，國立高雄第一科技大學企業管理研究所未出版之碩士論文。 吳盛，林東清(2007)，以計畫行為理論探討資訊人員的知識分



享行為，資訊管理學報，14(2)，75-110。 吳鬆亮(2005)，國小教師使用教學網站行為意圖影響因素之探究，樹德科技大學資訊管理研究

所未出版之碩士論文。 夏侯欣鵬(2000)，權力與信任對組織內知識分享意願影響之研究-以銀行放部門主管為例，國立政治大學企業管理

研究所未出版之博士論文。 張淑美(1992) ，合作學習的涵義、實施與成效，教育文粹，21，20-25。 張澄清(2004)，網路社群參與書寫態

度與行為意向之研究-以「野葡萄文學網」為例，南華大學出版事業管理研究所未出版之碩士論文。 陳怡如(2003)，聲譽量表建立之研究

，實踐大學企業管理研究所未出版之碩士論文。 陳信宏(2006)，從Blog使用目的，探索部落格商機，國立台灣科技大學管理研究所碩士

班未出版之碩士論文。 陳銘鴻(2006)，探討知識分享與網絡之關係，義守大學管理研究所未出版之碩士論文。 黃俊宇(2007)，維基百科

知識分享現象之研究，國立中央大學資訊管理學系未出版之碩士論文。 湯宗泰、劉文良(2002)，電子商務與網路行銷，台北:東橋資訊股

份有限公司。 葉美春(2007)，使用者採用知識管理系統之影響因素研究-理論模型的比較取向，世新大學資訊傳播學系未出版之碩士論文

。 鄒景平(2003)，非正式內容愈見重要[線上資料]，來源: http://www.being.org.cn/ [2007, November 13] 蔣佩真(2002)，虛擬社群的知識

分享:認知與行為間的關係，國立中山大學資訊管理學系研究所未出版之碩士論文。 鄭國威(2005)，Blog, Research, and Beyond，網路社

會學通訊期刊，45。 盧希鵬(2003)，知識管理:玩真的還玩假的?[線上資料]，來源:

http://140.118.9.116/club414/Board.asp?Skey=1028&DID=0 [2007, Septemper 27] 藝立協(2003)，Blog部落格線上出版，網路日誌實作，

台北:上奇出版社。 藝立協(2005)，信任[線上資料]，來源: http://jedi.org/blog/archives/004929.html [2007, December 10] 藝立協(2006)，

部落格與社群經營這回事[線上資料]，來源: http://jedi.org/blog/archives/005540.html [2007, December 4] 二、英文部份 Alavi, M., &

Leidner, D. E. (2001). Review: Knowledge management and knowledge management systems: Conceptual foundations and research issues. MIS

Quarterly, 25(1), 107-133. Ajzen, I., & Fishbein, M. (1980). Understanding attitudes and predicting social behavior. Englewood Cliffs, NJ:

Prentice-Hall. Ajzen, I. (1985). From intentions to actions: A theory of planned behavior. In J. Kuhl & Bechmann J. (Eds.), Action-Control: From

Cognition to Behavior, (pp. 11-39). Springer, Heidelberg. Ajzen, I., & Madden, T. J. (1985). Education of goal-direct behavior: Attitudes,

intentions, and perceived behavioral control. Journal of Experimental Social Psychology, 22, 453-474. Ajzen, I. (1989). Attitude structure and

behavior. In A. R., Pratkanis, S. J. Breckler & A. G. Greenwald (Eds.), Attitude structure and function, (pp. 241-274). NJ: Lawrence Erlbaum

Associates. Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human Decision Processes, 50(2), 179-211. Ajzen, I.

(2001). Perceived behavioral control, self-efficacy, locus of control, and the theory of planned behavior. Journal of Applied Social Psychology, 32,

1-20. Ajzen, I. (2002). Constructing a TPB questionnaire: Conceptual and methodological considerations [Online]. Available: 

http://www-unix.oit.umass.edu/~aizen/pdf/tpb.measurement.pdf [2007, July 20] Alexander, A., Vaughn, P., & Tim, W. (2003). Motivation and

barriers to participation in virtual knowledge-sharing communities of practice. Journal of the knowledge management, 7(1), 64-77. Anderson, S. P.,

Goeree, J. K., & Holt, C. A. (1998). A theoretical analysis of altruism and decision error in public good games. Journal of Public Economics, 70,

297-323. Anderson, J. C. & Narus J. (1990). A model of distributor firm and manufacturer firms working partnerships. Journal of Marketing, 54,

62-74. Andreoni, J. (1990). Impure altruism and donations to public goods: A theory of warm-glow giving. The Economic Journal, 100, 464-477.

Armstrong, A. & Hagel J. III (1996). The real value of on-line communities. Harvard Business Review, May-June, 134-141. Ahuja, M., Galletta,

D., & Carley, K. (2003). Individual centrality and performance in virtual R&D groups : An empirical study. Management Science, 49(1), 21-38.

Bandura, A. (1977). Self-efficacy: Toward a unifying theory of behavioral change. Psychological Review, 84(2), 191-215. Bandura, A. (1986). Social

foundations of thought and action: A social cognitive theory. Englewood Cliffs, NY: Prentice-Hall. Bandura, A., & Jourden, F.G. (1991).

Self-regulatory mechanisms governing the impact of social comparison on complex decision making. Journal of Personality and Social Psychology,

60(6), 941-951. Bar-Tal., D. (1976). Prosocial Behavior: Theory and research. New York: John Wiley. Bar-Tal, D.(1982). Sequential development

of helping behavior: A cognitive learning approach. Developmental Review, 2, 101-124. Bar-Tal, D., Raviv, A., & Goldberg, M. (1982). Helping

behavior among preschool children: An observational study. Child Development, 53, 396-402. Barger J. (1999). Weblog resources FAQ [Online].

Available:  http://www.robotwisdom.com/weBlogs/ [2007, December 1] Berkowitz, L. (1972). Social norms, feelings, and other factors affecting

helping and altruism. In L. Berkowitz (Ed.), Advance in experimental social psychology, 6(pp. 63-108). New York: Academic Press. Bhattacherjee,

A. (2000). Acceptance ofe-commerce services: the case of electronic brokerages. IEEE Transactions on System, Man, and Cybernetics-Part A:

Systems and Humans, 20(4), 411-420. Bigley, G. A., & Pearce, J. L. (1999). Straining for shared meaning in organization science: Problems of trust

and distrust. Academy of Management Journal, 23(3), 405-421. Blau, P.M. (1964). Exchange and power in social life, New York: John Wiley and

Sons. Blockstar (2006). Blog history in timeline form [Online]. Available:  http://www.blockstar.com/blog/blog_timeline.html [2007, July 27]

Bock, G. W., Zmud, R. W., Kim, Y. G., & Lee, J. N. (2005). Behavioral intention formation in knowledge sharing: Examining the roles of extrinsic

motivators, social-psychological forces, and organizational climate. MIS Quarterly, 29(1), 87-111. Boczkowsk, P. J. (1999). Mutual shaping of users

and technologies in a national vitual community. Journal of Communication, 49(2), 86-108. Bollen, K. A., & Stine, R. (1992). Bootstrapping

goodness of fit measures in structural equation models. Sociological Methods and Research, 21, 205-229. Bostrom, R. P. (1989). Successful

application of communication techniques to improve the systems development process. Information and Management, 16(5), 279-295. Budman, S.

H., Soldz, S., Demby, A., Davis, M., & Merry, J. (1993). What is cohesiveness? An empirical examination. Social Group Research, 24, 199-216.

Burnkrant, R. E. , & Page, T. J. (1988). The structure and antecedents of the normative and attitudinal components of Fishbein’s theory of

reasoned action. Journal of Experimental Social Psychology, 24, 66-87. Butler, B., Sproull, L., Kiesler, S., & Kraut, R. (2002). Community effort in

online groups: Who does the work and why? In Weisband S. & Atwater L. (Eds.), Leadership at a distance: Research in technologically-supported

work. Mahwah, NJ: Lawrence Erlbaum Associates. Carron, A. V. (1982). Cohesiveness in sport groups: interpretations and considerations. Journal

of Sport Psychology, 24, 123-138. Carron, A. V. & Hausenblas, H. A. (1998). Group dynamics in sport (2nd). Morgantown, WV: Fitness



Information Technology. Chattopadhyay, P. (1999). Beyond direct and symmetrical effects: the influence of demographic dissimilarity on

organizational citizenship behavior. Academy of Management Journal, 42, 273-287. Child, J. (2001). Trust : The fundamental bond in global

collaboration. Organizatioonal Dynamics, 29(4), 274-288. Chin, W. W., & Newsted, P. R. (1999). Structural equation modeling analysis with small

samples using partial least squares. In: Hoyle, R. H., editor. Statistical strategies for small sample research, Thousand Oaks, CA: SAGE

Publications, 307-341. Chin, W. W., & Todd, P. A. (1995). On the use, usefulness, and ease of use of structural equation modeling in MIS research:

A note of caution. MIS Quarterly, 19(2), 237-246. Constant, D., K., & Sproull, L. (1994). What’s mine is ours, or is it? A study of attitudes about

information sharing. Information Systems Research, 5(4), 400-421. Constant, D., Sproull, L., & Kiesler, S. (1996). The kindness of strangers: The

usefulmess of electronic weak ties for technical adcice. Organization Science, 7(2), 693-703. Davenport, T. H., & Prusak, L. (1998). Working

knowledge: How organizations manage what they know. Boston: Harvard Business School Press. Dixon, N. D. (2000). Common knowledge: How

companies thrive by sharing what they know. Boston, MA: Harvard Business School Press. Donath, J. S. (1999). Identity and deception in the

virtual community. In Communities in Cyberspace, M. A. Smith and P. Kollock (Eds.), 29-59, Routledge, New York. Dovidio, J. F., Gaerther, S.

L., Validzic, A., Matoka, K., Johnson, B., & Frazier, S. (1997). Extending the benefits of recategorization: Evaluations, self-disclosure, and helping.

Journal of Experimental Social Psychology, 33, 401-420. Drezner, D.W., & Farrell, H. (2004). The power and politics of blogs. Paper presented at

the American Political Science Association annual meeting, Chicago. Du, H. S., & Wagner, C. (2005). Learning with weblogs: An empirical

investigation. Proceedings of the 38th Hawaii International Conference on System Sciences, Hawaii. Dyer, H. J. & Nobeoka K. (2000). Creating

and managing a high-performance knowledge-sharing network: The toyota case. Strategic Management Journal, 21(3), 345-367. Efimova, L., &

Hendrick, S. (2004). In search for a virtual settlement: An exploration of weblog wommunity boundaries. Telematica Insituut, The Netherlands.

Efron., B. (1979). Bootstrap methods: Another look at the Jackknife. Annals of Statistics, 7, 1-26. Eisenberg, N. E. & Fabes, R. A. (1991). Prosocial

behavior and empathy: A multimethod developmental perspective. In M.S. Clark (Ed.), Prosocial behavior, 12(pp. 34-61). Newbury Park, CA: Sage

Publications. Eriksson, I. V., & Dickson, G. W. (2000). Knowledge Sharing in High Technology Companies. Proceedings of Americas Conference

on Information Systems, 1330-1335. Fernback, J. (1999). There is a there: Notes toward a definition of cybercommunity, In S. G. Jones. (Ed.),

Doing Internet research: Critical issues and methods for examining the Net. Thousand Oaks, Calif: Sage Publications. Festinger, L., Schacter, S., &

Back, K. (1950). Social pressure in informal groups: A study of human factors in housing. Palo Alto, CA: Stanford University Press. Fion, S. L. L.,

Douglas R. V., & Moez L. (2002). Adoption of informatics to support virtual communities. Hawaii International Conference on System Sciences,

Hawaii. Fishbein, M. & Ajzen, I. (1975). Beliefs, attitude, intentions and behavior: An introduction to theory and research. Boston, MA:

Addition-Wesley. Fombrun, C. (1996). Reputation: Realizing value from the corporate image. Cambridge, MA: Harvard Business School Press.

Forrest, R., & Kearn, A. (2001). Social cohesion, social capital and the neighbourhood. Urban Studies, 38(12), 2125-2143. Forsyth, D. R. (1983).

An introduction to group dynamics, monterey. CA: Brooks/Cole. Ganesan, S. (1994). Determinants of long-term orientation in buyer-seller

relationships. Journal of Marketing, 58(April), 1-19. Garbarino, E., & Johnson, M. S. (1999). The different roles of satisfaction, trust, and

commitment in customer relationships. Journal of Marketing, 63(April), 70-87. Gefen, D. (2000). E-commerce: the role of familiarity and trust.

Omega, 28(6), 725-737. Grisham, D., Bergeron, B., & Brink, B. (1999). Connecting communities of practice through professional development

school activities. Journal of Teacher Education, 50(3), 182-191. Grube, J. W., Morgan, M., & McGree, S. T. (1986). Attitudes and normative beliefs

as predictors of smoking intentions and behaviours: A test of three models. British Journal of Social Psychology, 24, 81-93. Hagel, J., & Armstrong,

A. G. (1997). Net gain: Expanding markets through virtual communities. Boston, MA: Harvard Business School Press. Hall, H., & Davison, B.

(2007). Social software as support in hybrid learning environments: The value of the blog as a tool for reflective learning and peer support. Library

and Information Science Research, 29(2), 163-187. Harrsch, M. (2003). RSS: The next killer app for education [Online]. Available: 

http://ts.ivu.org/default.asp?show=article&id=2010 [2007, November 15] Hars, A., & Ou, S. (2002). Working for free? Motivations of

participating in open source projects. International Journal of Electronic Commerce, 6, 25-39. Hendriks, P. (1999). Why share knowledge? The

influence of ICT on Motivation for knowledge sharing. Knowledge and Process Management, 6(2), 91-100. Herring, S. C., Scheidt, L. A., Bonus,

S., & Wright, E. (2004). Bridging the gap: A genre analysis of weblogs. In Proceedings of the 37th Hawaii International Conference on System

Sciences, Los Alamitos: IEEE Press. Hill, C. W. L. (1990). Cooperation, opportunism, and the invisible hand: Implications for transaction cost

theory. Academy of Management Review, 15, 500-513. Hindirks, J., & Pancs, R. (2002). Free riding on altruism and group size. Journal of Public

Economic Theory, 4, 335-346. Hoffman, D. L., & Novak, T. P. (1996). Marketing in hypermedia computer-mediated environments: conceptual

foundations. Knowledge and Process Management, 5(1), 3-13. Hourihan, M. (2002). What we are doing when we blog [Online]. Available: 

http://www.oreillynet.com/pub/a/javascript/2002/06/13/megnut.html [2007, September 30] Howard, T. W., (1997). A rhetoric of electronic

community. Greenwich, Connecticut: Ablex Hsu, J. (2007). Innovative technologies for education and learning: education and knowledge-oriented

applications of blogs, Wikis, Podcasts, and More. International Journal of Information and Communication Technology Education. 3(3), 70-89.

Hsu, M. H., & Chiu C. M. (2004). Internet self-efficacy and electronic service acceptance. Decision Support Systems, 38, 369-381. Igbaria, M.,

Shayo, C., & Olfman, L. (1999). On becoming virtual: The driving forces and arrangements. Proceedings of SIGCPR ' 99, New Orleans, LA. Janz,

B. D., Colquitt, J. A., & Noe, R. A.(1997). Knowledge worker team effectiveness: The role of autonomy, interdependence, team development, and

contextual support variables. Personnel Psychology, 50(4), 877-904. Jarvenpaa, S. L., Knoll, K., & Leidner, D. E. (1998). Is anybody out there?

antecedents of trust in global virtual teams. Journal of Management Information Systems , 14(4), 29-64. Jarvenpaa, S. L., & Staples, D. S. (2000).

Exploring perceptions of organizaitonal ownership of information and expertise. Journal of Management Information Systems, 18(1), 151-183.



Jehn, K. A., & Shah, P. P. (1997). Interpersonal relationships and task performance: An examination of mediation processes in friendship and

acquaintance groups. Journal of Personality and Social Psychology, 72(4), 775-790. Johnson, T. J., & Kaye, B. K. (2004).Wag the blog: How

reliance on traditional media and the Internet influence credibility perceptions of weblogs among blog users. Journalism & Mass Communication

Quarterly, 81, 622–642. Jones, C., Hesterly, W. S., & Borgatti, S. P. (1997). A general theory of network governance: Exchange conditions and

social mechanisms. Academy of Management Review, 22(4), 911-945. Kelleher, T., & Miller, B.M. (2006). Organizational blogs and the human

voice: Relational strategies and relational outcomes. Journal of Computer-Mediated Communication, 11(2), 395-414. Kim, W. C., & Mauborgne,

R. A. (1998). Procedural justice, stategic decision making, and the knowledge economy. Strategic Management Journal, 19, 323-338. Kline, R. B.

(1998). Principles and practice of structural equation modeling. New York: Guilford Press. Komito, L. (1998). The Net as a foraging society: flexible

communities. The Information Society, 14(2), 97-106. Koulopoulos, T. M., & Frappaolo, C. (2001). Smart things to know about knowledge

management. CA: Capstone. Krebs, D. L. (1982). Altruism: A rational approach. In N. Eisenberg (Ed.), The development of prosocial behavior.

Academic Press, 57-76. Krishnamurthy., S. (2002). The multidimensionality of blog conversations: The virtual enactment of september 11. In

Internet Research 3.0, Maastricht, NL. Lakhani, K., & von Hippel, E. (2003). How open source software works: ‘Free’ User-to-User assistance.

Research Policy, 32(6), 923-943. Lesser, E. L., & Everest, K. (2001). Using communities of practice to manage intellectual capital. Ivey Business

Journal, 65(4), 37–41. Lesser, E. L., & Storck, J. (2001). Communities of practice and organizational performance. IBM Systems Journal, 40(4),

831–841. Lee, J. N. (2001). The impact of knowledge sharing, organizational capability and partnership quality on IS outsourcing success.

Information and Management, 38(5), 323-335. Lee, K. O., & Turban, E. (2001). A trust model for consumer Internet shopping. International

Journal of Electronic Commerce, 6, 75-91. Leimeister, J. M., Sidiras, P., & Krcmar, H. (2004). Success factors of virtual communities from the

perspective of members and operators - an empirical study. Proceedings of the 37th Hawaiian International Conference on System Sciences, Los

Alamitos: IEEE Press. Lin, Y. S., & Huang, J. Y. (2006). Internet blogs as a tourism marketing medium: A case study. Journal of Business Research,

59(10-11), 1201-1205. Loch, K. D., & Conger, S. (1996). Evaluating ethical decision making and computer use. Communications of the ACM,

39(7), 74-83. Madden, T. J., Ellen, P. S., & Ajzen, I. (1992). A comparison of the theory of planned behaviour and the theory of reasoned action.

Personality and Social Psychology Bulletin, 18, 3-9. Mark Nottingham (2002). RSS tutorial [Online]. Available: 

http://www.mnot.net/rss/tutorial/ [2007, March] Martocchio, J. J. (1994). Effects of conceptions of ability on anxiety, self-efficacy, and learning

in trainning. Journal of Applied Psychology, 79(6), 819-825. Mathieson, K. (1991). Predicting User Intentions: Comparing the technology

acceptance model with the theory of planned behavior. Information Systems Research, 2(3), 173-191. Mayer, R. C., Davis, J. H., & Schoorman, F.

D. (1995). An integrative model of organizational trust. Academy of Management Review, 20(3), 709-734. Mbaatyo, A. (2001). Business cohesion:

Managing schools of business in the age of knowledge. S. A. M. Advanced Management Journal, 66(2), 29-44. McAllister, D. J. (1995). Affect- and

cognition-based trust as foundations for interpersonal cooperation in organizations. Academy of Management Journal, 38(1), 24-59. McGrath, J. E.

(1984). Groups: Interaction and performance. Englewood Cliffs, NJ: Prentive-hall. McKnight, D. H., Cummings, L. L., & Chervany, N. L. (1998).

Initial trust formation in new organizational relationships. Academy of Management Review, 23(3), 473-490. Mehta, D. (2004). My blog is my

social software and my social network. Conversations with dina [Online]. Available:  http://radio.weblogs.com/0121664/2004/01/27.html#a356

[2007, July 31] Merholz, P. (1999). Play with your words [Online]. Availiable:  http://www.peterme.com/archives/00000205.html [2007,

Septemper 30] Mogavero, L. N., & Shane, R. S. (1982). Technology transfer and innovation. New York: marcel Dekler Inc. Moller, K., & Svahn,

S. (2004). Crossing east-west boundaries: knowledge sharing in intercultural business networks. Industrial Marketing Management, 33(3), 219-228.

Moorman, C., Zaltman, G., & Deshpande, R. (1992). Relationships between providers and users of market research: The dynamics of trust within

and between organizations. Journal of Marketing Research, 29(August), 314-328. Morgan, R. M., & Hunt, S. D. (1994). The commitment-trust

theory of relationship marketing. Journal of Marketing, 58(July), 20-38. Morgan, S.E., & Miller, J.K. (2002). Communicating about gifts of life: The

effect of knowledge, attitudes, and altruism on behavior and behavioral intentions regarding organ donation. Journal of Applied Communication

Research, 30(2), 163-178. Nelson K. M., & Cooprider J. G. (1996). The contribution of shared knowledge to IS group performance. MIS

Quarterly, 20(4), 409-429. Nonaka, I., Toyama, R., & Konno, N. (2000). SECI, ba and leadership: A unified model of dynamic knowledge

creation. Long Range Planning, 33(1), 5-34. Nonaka I. (1994). A dynamic theory of organizational knowledge creation. Organization Science, 5(1),

14-37. Oldenburg, R. (1993). Big companies plug big cause for big gains. Business and Society Review, 83, 22-23. O’Reilly T. (2006), O'Reilly

[Online]. Available:  http://www.oreillynet.com/ [2007, June 28] Parker, J. A. (2007). Blogs, Wikis, podcasts, aand other powerful tools for the

classrooms. The Internet and Higher Education, 10(4), 289-291. Preece J. (2001), Sociability and usability in online communities: determining and

measuring success. Behaviour & Information Technology, 20(5), 347-356 Randall, D.M., & Gibson, A.M. (1990). Methodology In business ethical

research: A review and critical assessment. Journal of Business Research, 9, 457-471. Regina, B. S. (2002). Considering social cohesion in quality of

life assessments: Concept and measurement. Social Indicators Research, 58, 403-428. Reid, E. (1995). Virtual worlds: culture and imagination. In

Steven G. Jones( Ed.), Cybersociety: computer-mediated communication and community, (pp164-183), London: Sage Pulication, Inc.。

Rheingold, H. (1993). The virtual community. New York: Addison-Wesley Press. Rindova, V. P. (1997). The image cascade and the formation of

corporate reputations. Corporate Reputation Review, 1(1-2), 188-194. Rita W., Jos L., & Sandra S. (2007). The effect of service employees’

technology readiness on technology acceptance. Information Management, 44, 206-215. Robbins, S. P. (1994). Organizational behavior. New

Jersey: Prentice-Hall, Inc. Robbins, S. P. (1998). Organizational behaviour: Concepts, controversies and applications. New Delhi: Prentice Hall.

Romm, C., Pliskin, N., & Clarke, R (1997). Virtual communities and society: Toward and integrative three phase model. International Journal of



Information Management, 17(4), 261-270. Rotter, J. B. (1967). A new scale for the measurement of interpersonal trust. Journal of Personality, 35,

651-665. Rotter, J. B. (1971). Generalized expectancies for interpersonal trust. American Psychologist, 13, 147-190. Rotter, J. B. (1980).

Interpersonal trust, trustworthiness, and gullibility. American Psychologist, 35, 1-7. Ryu, S., Ho S. H., & Han, I. (2003). Knowledge sharing

behavior of physicians in hospitals. Expert Systems with Applications, 25, 113-122. Sambamurthy, V., & Chin, W. W. (1994). The effects of group

attitudes toward GDSS designs on the decision-making performance of computer-supported groups. Decision Sciences, 25(2), 215-242. Schroeder,

D., Penner, L., Dovidio, J., & Piliavin, J. (1995). The psychology of helping and altruism. New York: McGraw Hill. Senge, P. (1997). Sharing

knowledge. Executive Excellence, 14(11), 17-18. Shaw, M. E. (1981). Group dynamics. New York: McGraw-Hill. Shel, H. (2005). Using employee

blogs on the Internet. Strategic Communication Management, 9(5), 3. Sheppard, B. H., Hartwick, J., & Warshaw P. R. (1988). The theory of

reasoned action: A meta-analysis of past research with recommendations and future research. Journal Consumer Research, 15, 325-343. Sherif, M.

(Ed.). (1962). Intergroup relations and leadership. New York: Wiley. Shih, Y. h., & Fang, K. (2004). The use of a decomposed theory of planned

behavior to study Internet banking in taiwan. Internet Research: Electronic Networking Applications and Policy, 14(3), 213-223. So J. C. F., &

Bolloju N. (2005). Explaining the intentions to share and reuse knowledge in the context of IT service operations. Journal of Knowledge

Management, 9(6), 30-41. Staub, E. (1978). Positive social behavior and morality: Vol. 1. Social and Personal Influences. New York: Academic

Press. Sveiby, K. (1997). The new organizational wealth, San Francisco. Swigger, K., & Brazile, R. (1997). The virtual collaborative university.

Computer & Education, 29, 55-61. Taylor S., & Todd P. (1995). Decomposition and crossover effects in the theory of planned behavior: A study of

consumer adoption intentions. International Journal of Research in Marketing, 12, 137-155. Technorati (2007). Technorati [Online]. Available: 

http://www.technorati.com/ [2007, July 30] Wenger, E. (1998). Communities of practice: Learning as a social system. Systems Thinker, 9(5), 2-3.

White, D. R., & Harary, F. (2001). The cohesiveness of nlocks in social networks: Node connectivity and conditional density. sociological

methodology, 31(1), 305-359. Wijnhoven, F. (1998). Knowledge logistic in business contexts: Analyzing and diagnosing knowledge sharing by

logistic concepts. Knowledge and Process Management, 5(3), 143-157. Wikipedia (2007). Wikipedia [Online]. Available:  http://zh.wikipedia.org/

[2007, July 30] Wilson, D. T. (1995). An integrated model of buyer-seller relationships. Journal of the Academy of Marketing Science, 23(4),

335-345. Wood, R. E., & Bandura, A. (1989). Impact of conceptions of ability on self-regulatory mechanisms and complex decision making. Journal

of Personality and Social Psychology, 56, 407-415. Wold, H. (1982). Systems under indirect observation using PLS. In C. Fornell(ed.), A second

generation of multivariate analysis. praeger, New York, 325-347. Wu I. L., & Chen J. L. (2005). An extension of trust and TAM model with TPB in

the initial adoption of on-line tax: An empirical study. International Journal of Human-Computer Studies, 62, 784-808. Yang, C. C. (2007). Factors

influencing Internet users’ perceived credibility of news-related blogs in Taiwan. Telematics and Informatics, 24(2), 69-85. Younglin, Y., &

Maryam, A. (2001). Media and group: relative influences on social presence, task participation, and group consensus. MIS Quarterly, 25(3),

371-390. Zhang, W., & Storck, J. (2001). Peripheral members in online communities. Proceedings of AMCIS 2001, Boston, MA. Zucker, L.G.

(1986). Production of trust: institutional sources of economic structure1840-1920. In B.M. Staw & L.L. Cummings (Eds.), Research in

organizational behavior, 8, 53-111.


