gobooboobbobobtoobuoobd
goougon

E-mail: 9706892@mail.dyu.edu.tw

00
0000000000000 0D0o0000ooo000Do000DooO000Do000Doo00oo0ooOouooooOooon
0000000000000 00000 000000000000 0000000000000 DavisO 19890000
00O 0004 0O (technology acceptance model, TAM)O Taylor and Toddd 19950 D 0 0000000 OOODO0O
O (decomposed theory of planned behavior, DTPB)O 0 0 O 0O O O O O O O Goodhue and Thompsond 19950 0 0 0 O 0O O -0
OO00000000 (task-technology fit, TTRO OO OO OD0OO0OO0OOO0O0OO0OCOCOO0OO0OOOOOODOOO OOOODOOOO
OCO0000000000000o0o000oo000ooo000ooo00o0ooo0oooo0oooooooooooon
OO000000000o00000o000ooo00ooo0oooo0-0000000000ooo0ooooooon
O0000000000000oo000oo0oooo0uoooooooooooooog

000 :0000(0SS);000000(TAM); 000000000 (DTPB);00-00000(TTF
0o

goodoO0oo0o0ooOoboooDoobO0obooooOoboo0 WwbobOobooooOOoboooOOobDOobOoDobOOobooog
vOlO0OoOoooOooOoooOooooooooboooooviboooooooooOoooooDOoooDOooDOobooo
OviDOO0OO00OOo00o00Oo0o0bO0o000000000000 xooboooooooboooooooooooooo
gbooxbooboooboobooooboobooboobobboi1iboobooobobobooboobooboobooo
gbooo1l1gobooboboobooboobooooboobo4b00bobboboobooboobobo
googobosobooboboobooboobooboobooboosgoboboboboobooboobobo
obooobdedboobOobOUOOoOobOUOOObDUObOOOODbDObLsObOODbDOODOODUObLbOODUODOOO
gboobgosgbboobooboobobooboobooboboo12zo00bobboOobooobOoobon
gboooboobgo 23000bo0boobooboboobooboobob 283b0gboooboobooobobo
gboooboobobb 280000000000 b0obobo0obOo0oboobooboboOossuogboobooobooDo
goooboobgobobob ooboobooboboobooboobobobooboobooobooboobo
goooboobooboboboo41p0obooboboobooboobobboobboob0Da200bUooboOobo
gbooobooboboboboboobo 420b00bobboobooboobobobobDboobDOo046bU0obobOono
goooboobobobobooboob 4700b0bbOO0ObDO0O0ObOo0ObOobODbOODbOODOObDOODbOODO
ooooboobobobobooboooboosobobbooboobo0obobobOobDboobooobOoOob ss0onboo
oooobo0obobobobbooboooboobosMdpbobo0obooboobobobobDbooboDooboobOoosen
ooooboobobobooboooboobobobooboosrTobobbobDbo0oboobobObOobooobOoobOob
S7000000000D000b0O0b00ObDO0O0ObOO00ObOoOosS0 bbb boobooboobOon
64

goon

000000 oooRoos)DO0D0000N0D0Oo0oo00nD: 000000000000 ooo@essoooooooooog:
OO0000D000g@ocoosSPSSO 0000000 O: 00000000000 000O 0OOEoos)TISPSSOOOOnooOg :oon
0000000000000 00000000 000U ODOODODO000D: 000 00O onoonog:
LISRELOOODO0ODOO0ODOO:.00000000DO 000G DO OOODOOEM:DOLISRELODDO:.000DOOO0ODODO
0000008 IDDDOUDND :0D0000O0AMOSLISRELSASO000O0O:0000DO0OOOD ODOOO0ODO Ajzen, L.
(1985). From intentions to actions: A theory of planned behavior. In J. Kuhl, & J. Beckmann (Eds.), Springer series in social psychology (pp. 11-39).
Berlin: Springer. Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human Decision Processes, 50(2), 179-211. Davis,
F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance of information technology. MIS Quarterly, 13(3), 319-339. Davis, F.
D., Bagozzi, R. P., & Warshaw, P. R. (1989). User acceptance of computer technology: A comparison of two theoretical models. Management
Science, 35(8), 982-1003. Ajzen, I., & Fishbein, M. (1973). Attitudinal and normative variables as predictors of specific behavior. Journal of



Personality and Social Psychology, 27(1), 41-57. Fishbein, M. (1967). Attitude and the prediction of behavior. In M. Fishbein (Ed.), Readings in
attitude theory and measurement (pp. 477-492). New York: Wiley. Bagchi, S., Kanungo, S., & Dasgupta, S. (2003). Modeling use of enterprise
resource planning systems: A path analytic study. European Journal of Information Systems, 12(2), 142-158. Bobbitt, L. M., & Dabholkar, P. A.
(2001). Integrating attitudinal theories to understand and predict use of technology-based self-service: The internet as an illustration. International
Journal of Service Industry Management, 12(5), 423-450. Celuch, K., Taylor, S. A., & Goodwin, S. (2004). Understanding insurance salesperson
internet information management intentions: A test of competing models. Journal of Insurance Issues, 27(1), 22-40. Davis, F. D., Bagozzi, R. P., &
Warshaw, P. R. (1989). User acceptance of computer technology: A comparison of two theoretical models. Management Science, 35(8), 982-1003.
Gentry, L., & Calantone, R. (2002). A comparison of three models to explain shop-bot use on the web. Psychology and Marketing, 19(11), 945-955.
Hansen, T., Jensen, J. M., & Solgaard, H. S. (2004). Predicting online grocery buying intention: A comparison of the theory of reasoned action and
the theory of planned behavior. International Journal of Information Management, 24(6), 539-550. Hartwick, J., & Barki, H. (1994). Explaining the
role of user participation in information system use. Management Science, 40(4), 440-465. Hebert, M., & Benbasat, I. (1994). Adopting information
technology in hospitals: The relationship between attitudes/expectations and behavior. Hospital and Health Services Administration, 39(3),
369-383. Jeffrey, A. C., & Fawzy, S. (1999). A graphical method for assessing knowledge-based systems investments. Logistics Information
Management, 12(1/2), 63-77. Karahanna, E., Straub, D. W., & Chervany, N. L. (1999). Information technology adoption across time: A
cross-sectional comparison of pre-adoption and post-adoption beliefs. MIS Quarterly, 23(2), 183-213. Leonard, L. N. K., Cronan, T. P., & Kreie, J.
(2004). What influences IT ethical behavior intentions-planned behavior, reasoned action, perceived importance, or individual characteristics?
Information and Management, 42(1), 143-158. Liker, J. K., & Sindi, A. A. (1997). User acceptance of expert systems: A test of the theory of
reasoned action. Journal of Engineering and Technology Management, 14(2), 147-173. Mykytyn, P. P. J., & Harrison, D. A. (1993). The
application of the theory of reasoned action to senior management and strategic information systems. Information Resources Management Journal,
6(2), 15-26. Sheppard, B. H., Hartwick, J., & Warshaw, P. R. (1988). The theory of reasoned action: A meta-analysis of past research with
recommendations for modifications and future research. Journal of Consumer Research, 15(3), 325-343. Shih, Y., & Fang, K. (2004). The use of a
decomposed theory of planned behavior to study internet banking in taiwan. Internet Research, 14(3), 213-223. VVenkatesh, V., Morris, M. G.,
Davis, G. B., & Davis, F. D. (2003). User acceptance of information technology: Toward a unified view. MIS Quarterly, 27(3), 425-478. Yoh, E.,
Dambhorst, M. L., Sapp, S., & Laczniak, R. (2003). Consumer adoption of the internet: The case of apparel shopping. Psychology and Marketing,
20(12), 1095-1118.



