A Study of Vistors’ Satisfaction for the Ecological Leisure Farm From the Leisure
Needs-Leisure Farm of Dong Luo Creek
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ABSTRACT
This research was made to study the tourists to the eco-leisure farm of Dong-Luo Stream. Via the questionnaire, various items which
influenced the tourist satisfaction were discussed. The farm managers were provided with references when they worked on marketing
strategies. The questionnaire collected the population characteristics of the tourists which included information such as gender, age,
education, career, marriage, monthly income, mode of travel, reserved-trip or not, travel types and the will of revis-iting. This
research provided an understanding on their leisure needs. The followings were concluded: 1.The visitors’ leisure needs aimed on
the hope to enjoy the nature and to experi-ence the agricultural country life, with the purpose to release the stress of mod-ern life.
2.The psycho-motive of taking eco-farm trip was on the purpose of health, getaway from urban uproar, and gathering of family and
friends. 3.In the experience of eco-leisure farm, the items that most satisfied the tourists were the relaxation, the release of stress, the
improved relationship of family and friends, and the service quality. According to the conclusions, the following suggestions were
given: 1.As to the spread of eco-leisure agriculture, the managers shall integrate the agri-cultural industry resources with the
entertaining activities, in order to create spe-cific features. 2.When scheming out the farm environment, the farm managers shall first
work on the safety installations, and also create a featured environment of meals and lodging. 3.As to the management, the farm
manager shall design the experiencing activities incorporated with the farm environment and the industrial features, in order to
provide the tourists the experience of “ Sweet Zone.” 4.Individual needs as reference, the inhabitants find themselves suitable
eco-leisure farm to work on the health management.
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