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ABSTRACT
The cultural tourism is presents all cultural activity style to the tourist an area or the country. The Chi-Chi town has the quite rich
cultural property, unfolds the Chi-Chi town culture of value in the place culture. Therefore this research choice and the Chi-Chi
town carries on life state, the cultural sightseeing cognition as well as the experience benefit the tourist the research. The research
penetration questionnaire survey way carries on convenience sampling, altogether obtains effective questionnaire 388. The findings
showed that, the responder male female student proportion is approximately 4:6, the average age is 27 years old, the unmarried
majority, and by the student primarily, the education level are most by the technical college school record, the family average each
month of income approximately 32,800 Yuan, go to the tourist by middle primarily. The third time visits occupies 41% majority, the
information pipeline mainly introduces by the relatives and friends primarily, pauses the hour to occupy 37% majority by 4 hours
above, mainly visits the goal is the sightseeing traveling, also the together travel are most with friend schoolmate, the major part
tourist all indicated is willing again to re-visit the Chi-Chi town. The result indicated that: (1)Cultural sightseeing cognition relativity
the factor correlation coefficient is highest by “ the humanities history cognition.” (2)Experiences the benefit relativity the factor
correlation coefficient to be highest by “ the faculty of energetic benefit” . (3)Cognition of the different tourist background attribute
and the cultural sightseeing has the significant difference. (4)Different tourist background attribute and the experience benefit have
the significant difference. (5)The cultural sightseeing cognition and the experience benefit all have obviously are being connected.
Finally, discusses on the analysis findings, and provides the concrete proposal to take the correlation unit and the following
researcher reference.
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