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ABSTRACT

This research is about that toward the styling design of Transportation .It uses adjustments for feeling image which are collected to

discuss the dashboard design of Minivan & S.U.V. cars. This research uses the words that may analysis and choose the property ones

to fit the car’s image. In the same time, it will add the opinions that gave advise who are experts or designers asked this kind of

questions. Through the image adjustments analyzing, we get the result of the styling image of Minivan & S.U.V. cars, further we

may make difference from sedan and business van. Therefore, we may establish the specialist of styling character for Minivan &

S.U.V. cars. And this research will offer the R&D department of transportation design for reference.
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