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ABSTRACT

In recent years, operating from the arts industry, many domestic public institutions gradually become legal, and the reduction in

government grants, museums for the sake of sustainable development, commitment to the development of leisure consumption has

become an irresistible trend. Even private museums often have enterprise funds, also lacking of stability, so popular culture

consumption plays an important museums income, thereby enabling the smooth operation of the arts industry occupies the major

proportion. The museum will be getting the business practices developed. And the development of its merchandise is different from

ordinary commodities , we must double the interests of both education and the function of both marketing at the same time

conveying the media function. Therefore, the sale of the museum of goods also become more diversified. This paper takes Be-to Hot

Springs museum as an example, visits cultural centers and museums product design manufacturers, chooses as its standard case study

on the subject and references design of its cultural products on the future development of Be-to Hot Springs museum product design

strategy This study found that: defining the position of the shop in the future to promote Be-to hot spring culture and the art

workers, product design and development towards the development of three aspects: First, the museum image as the main players.

Sec, promote Be-to industries, arts and culture entrepreneur. Third, Spa culture related topics. Then prepared development strategy:

First, the story of the development of the museum brands; Sec, commissioned professional designers, and development of related

products to the consignment; Third, old photographs to authorize use of. Fourth, the joint ticket coupons design; Fifth, combine with

local artists; Sixth, to highlight the theme and to combine the surrounding hot springs businesses.
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