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ABSTRACT
This study examines the foreign bank financial practitioners foreign banks in staff education and training, employee benefits,
customer service and operating performance of the company and what their differences through internal marketing, job
involvement, job satisfaction, staff performance and customer-oriented such as the relationship between analysis and understanding
of how foreign banks to effectively improve employee loyalty to enhance the quality of service and create the competitiveness of
enterprises. Internal marketing is the most Gronroos in early 1981 by the first proposed, as well as to internal marketing under the
definition that "all employees should be treated as internal customers, and to internal marketing strategies, tactics and practices.”
Kang Yu Qiong study in 2001 found Securities industry, the staff of the internal marketing as their perception of the customer first,
job satisfaction significantly positive relations and marketing as its internal satisfaction and job satisfaction, also significantly related
to positive , but the staff of the customer first service behaviour that can improve the service quality, and to improve the relationship
between customer satisfaction. The results of this study verified that internal marketing input on the work, job satisfaction, staff
performance and customer-oriented interaction between company employees to achieve better performance required by the
implementation of internal marketing, thereby affecting work of the staff of the input and job satisfaction good or bad, but work
commitment and job satisfaction is good or bad relations with the staff of customer-oriented service quality, customer-oriented staff
and the effectiveness of a direct impact on the performance of high and low, comprehensive analysis of the above results, the
implementation of internal marketing eventually also will indirectly affect the performance of high and low.
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