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ABSTRACT
The purpose of the study was to explore the demographic variables, par-ticipative behaviors, satisfaction of customs of the slow pitch
training hall in Changhua County. In addition, the study tried to compare the differences of par-ticipative behaviors and satisfaction
of customs among the demographic variables. The subjects in this study were five hundred sixty members of the slow pitch training
hall in Changhua County. Descriptive statistics including frequency distribution percentage, mean and standard deviation, t-test,
one-way ANOVA, and scheffe methods were utilized to analyze the data. The results were as fol-lows. First, the percentage of male
members was slightly higher than that of the female. Most of the studied subjects had 2 to 4 year experience. Most of the subjects
graduated from the colleges; the family income was mostly between 15000 NT dollars per month. Besides, their ages were between
21 and 30 years old. Second, the main participative motivation of the customs who joined the slow pitch training was to “ reveal the
stress.” The item, the coach’ s professional ability, was the main factor of satisfaction of customs. The item, companion
rela-tionship, was the main factor of dissatisfaction of customs. Third, there were significant differences in members’ participative
moti-vation, satisfaction and behaviors of the demographic variables.
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