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ABSTRACT

This research was aimed at exploring relationship among Miao-Li Festival Visitors’ Personal Characteristics, Recreational

Experience, and Revisit. Using a convenience sample method, the sample was join in Miao-Li Festival Visitors. A total of 607

effective respondents, descriptive statistic, reliability analysis, One-way ANOVA, person correlation were adopted for data analysis.

A majority of the sample were female. Most of the respondents age were 21-30, unmarried and had graduated from academic, and

monthly incomes of NT＄20,001-40,000. The results indicated that： 1. There were significant differences in recreational

experience with different personal background.(i. e., education and monthly income) 2. There were significant differences in

recreational experience with different recreation.(i. e., the causal of join) 3. There were significant differences in revisit with different

recreation.(i. e., the causal of join and average of cost) 4. there eas a significant positive correlation between personality and

recreational experience. 5. there eas a significant positive correlation between personality and revisit. 6. there eas a significant

positive correlation between recreational experience and revisit. Finally, according to the findings and comprehensive discussion

were offered to ruler, organizations and future research.
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