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ABSTRACT

The purpose of this study was to investigate the visitor’s function cognition and their experience benefit in leisure farm. Then

understand the connection with cognition attitude and experience benefit. And based on the findings, this research provides some

suggestion for the operator. The image of function cognition to be defined by its “cogni-tion of agriculture new information obtains

”, “cognition of physiology health care need”, “cognition of taste the fresh agricultural product”. And three experience

benefits to be included “benefit of to relax live pressure”, “benefit of promote social intercourse”, and “benefit of agriculture

new information obtains”. The data collection was by question-naire to survey the visitors in flying cow tourism farm. The number

of effective ques-tionnaires was 300. The main research finds as a result for: 1. About the item of function cognition, the visitors who

agree the most were “The cognition of agriculture new information obtains”. 2. About the item of experience benefit, the visitors

who agree the most were “The benefit of to relax live pressure”. 3. Respondents with different demographic and travel

characteristics have signifi-cantly different evaluation upon function cognition. 4. Respondents with different demographic and travel

characteristics have signifi-cantly different evaluation upon experience benefit. 5. Between function cognition and experience benefit

have obvious correlation.
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