Jobogobboobouoobooboug - gobobooon
goougon

E-mail: 9701125@mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gooobgoobobboobobooboooboobooboobooooboobuoobooboboobooboon
gooobooboobobobooboobooobooooboobooboobobbobooboobooboobo
gooobgoobooobobooboobooboobooboobooboobobboboobooboobobo
googossoobogoogosoobgoboobooobo .goboobooboobuooboboobooboon
gbodb2000b00b000b0oobobooboobooboo0booboobobboboobOoobOon
gbooobgooboboob 4b00b0b0b0O0ObO0O0ObO0ObObODbOObDOO0ObOO0bODO S OD0ODbOODbOn
goooboobooboboobooo

goo:obgoboobobooobo,obo,0boo 0o, 0b ;00
oo

o000 ooobo0oooOob0ooofo0obooooOob0oooOooD WwioboooOOooDOOooOOoOooOOobobobooooo
00000 ivOOoO0O0oDOO0o0O000O0O0o00o0oOo0ob0oo0obD0ooO0ooOvoOooOobOOoOoDoDODOooOoooooboo
0000000 viboOooOoooooOooooooboobDooO0oooooOviboboooooooooooo
gboooboobobboxgoboobooboobooboboobooboobobil1obooboobobooo
ooooobooboooooboooi1boboooooboooobobobooooboooobobo 3ooDoboooog
obooobooooooobooooobo3gooboooobooboobobbooooboobooDOosooDoDO
oooooooooooboooooobooo sgboooooobooooboboboooobDooboOooboO 100
gboooboobobbooboobooboobooboo sobobboobooboobobbooboobOoobon
g2000000000000000b000b00b0obboobO0 2s0b00obobboboobooboobobo
gbooob2rggbooooboobooboobobboobooboo28bgbboboobooboobobo
gboooboobgo 290bgboooboobooboboobooboobobbo x1gbooboobOoobobo
goooboobobobob sooboobooboboobooboobobboobboo ssouoobooboobo
gbooobooboboboboobo4s00bO00bOobbOobOo0ObOo0ObOobObOObDbOObDOODbD 49000bD0ODO
goooboobobobobooboobooeobUObbOobOo0obOo0bOobObOOobDbOOobDOoOobOoOobOeenO
ooooboobobbooboooboobooboobooe7r0bobbOobDOObOO0ObObODbDObODOODbOODbDOn
ger0ooboobo0obobooobooboobobbobDo 20b0o0oboboboboooboobooboboo
oooobO oA 00Db0O0bOobOOo0ob0o0obobObOobooOoboooss

googn

000000 Bammel, G., & Burrus-Bammel, L. L. (1996)0 0 0 000000 0DO0O0)000:0000000(@O0O1982000)
Edginton, C. R., Hanson, C. J., Edginton, S. R., & Hudson, S. D.(1998) OO 00O 0OOOO0ODOMCDOO)000O:0DO0000O0DOO Pineand
Gilmore(2003) 0 D OO O OO OOOOOOD)MOO:0000D00OO0O@O0O1999000)0 0000000 @eluuooooon
O0000000000000e1)U1-290 DOOROIUIDDOOODODOOOODDOOOODOOOOOO:.O0O00O0O0OO0 Og
0o 00000 0ODODODOOD0O0ODOODODODODO0OO0OO00ODODO0ODODOODOODOO0OOODOn OOo (19990
0000000000000 031013-170 000000000 DODO00OooO0oooooooo@poooloog:
http://www.coa.gov.tw/view.php?catid=1361 [2006, October 3]0 O OO0 OO OO O (o4 OO0 OO0 OOODOODOODOOO@ODOODO]O
O O : http://www.coa.gov.tw/show_lawcommond.php? serial=9_cikuo_20040923142859&type=&code=[2006, October 3]0 OO O OO OO
0roo4)0 0000000 ODO[0DOOO]OOO: http://www.coa.gov.tw/show_lawcommond.php?serial=9
_cikuo_20040917114952&type=&code=[2006, October 3]0 DO OO0 OO0 OGO OO0 0O0OOOODOOMOOOO]00O0:
http://www.coa.gov.tw/view.php?catid=4437[2006, Oc-tober 3]0 DO 000 0O (20000 0000000000000 OOOO0OOOO
000012),119-1420 00019990 000000000000 0DODO0DO0O0O00O0O0OO0DOO00OOODO00ODODO0OOOOg



O00 000U Uibnooooooooooo00oUL0UL000UL0U00LUL0ULULULULbUDDLULOL OO
go0oOoOo@Eoo7DODODOODODODOODODODODOODDODODODODODODOD-ODOC0OC0OCOOOUOCOUOUOODOODOODOOO3MOL7-260 O
O00O0O0O0O0oOoOoOo@eYooooooo0ooO0o0o0O0o00000000O00O0000O00O0O0:00000 O000(@oo3)TuOd
gooo0oO0oO0oO0OoOO0OOOOOOO0OO0OO0OOOOOOOOOOOODOOOODOODOOOODOOOOOO0OOO@IWUOUOOOOO
O00000O0O0O0O0O0O0OD0O0O0OD0OO0O0OO0OD0200,30-430 000U I D IODODODODODODODODODODODODODOOOOOOOOOOGg
O00@e87 0000000000000 D0OD0OD0ODD0OD?28,49-690 DO O(R00)DODCOODOO0OOOODODDODODLODUODUD—0ODOOOO
gooo0oO0oO0oO0oO0OO0OO0OO0OO0OO0OOOOOOOOODOOOOODO OO0OO0OEUOIDODDOD0DUDUD0DDUDODODDODDDOO
0000000000 000RIUUIDOIODO00000000O0000U0000DU0UD0DUDUDUDDDDDO O
ogo@Eo3ODOODODOODOODOODODODO0ODO0OD0NO0ODO0N0N0O0NND: 0000000000000 000000LDOOOO
000000000 0000ooo@es7) 00000000000 DODnDOoonoOnoOoss0141-1690 00019990000
goooooooOoOoOOoOOOOOOOOOOOOOOOOOOOOOOOODOOOOOOOOOO0OROODOOODOOO
goooOooOoOoOoOoOoOoOOOOOOOOOOOOOOOOOODOODOOODOO0O0EUIODODODODOODOOOODOOOOOQ-
gooOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOOO@UOOODOOUOOOOOOOO OO0O(993)d
gOo0oOoOOOoOOOOO0OOO0O0OO@egyUooogooogooooooooooUoUoUUooULLLoLo
O00Ooo@eesy oo o-oo0o0o0o0ooooooooooooooooooooooo
OO0O0OO(@oo7, Aprillo)00O0D00OO0ODOOOODOOOOO@9 U ODO0DOODODOODODOOODOODOOOOOOOOOOOOOO
gooOoOoOoOoOoOoOoOoOUOOgEIo)UUOOULUUUUUULULULU0U00LU0ULOULOUUUUOUOLLLLO
go0oOoOoOoOoOoOoOoOU0oUg@esyyoooooooUoU0UL0U000ULU0U0ULUUUDUOUOLULLLo
00000009 00 0000ooooooooooooooooooogsod 8100 0001990 oooooooog
go0ooOoOoOoOOOOoOOOOOOOOOOOOCOOOOOOOOOOOOOY,27-370 0000000 IODOOIOOOOO
000000 —00O0O0O00O0O0O0O0O0O0OOOO153)O31-540 D O(19¥UD 00000000000 OUUUDULUOO
000000000000 0O0O0O 00000000000 EUUIUDOUUOOODO0O0O0OUOOO13@oi1-250 00
0190 0000000000000 0DO00O0DO0ODO0ODO0ODO0ODO0O0O0O0O0ODO0O0O0O0O0ODO D009 ODODDOUODOLOO
000000310 140 000U DODODOODO0ODODODOD0ODODODODODODODODODODOD D001 U DDODDOUODDOOOO
O0000000DO0ODO13e)0 56-500 OO D199 O O DD ODODODODODO0OODOONOOOODODODODOOOOOOOOOO
000000 0000000199000 00000000000000000@0) 000000 0DoOD@a23uooo:0oo
0000000 0000000990 0000 0000000000000000002123-1440 0009900000000
0000000000000 0D0OO02280 57-650 ODO00O(oQUOOODOOODOOODODODOOOOOOOODOODODODOODOOOO
00000000 O0000000@ewyiooooooooooooooooooooooo12uoie4o0 OO0 o0 D OO0
gooooOoOoOo-0OoOQOQOQOQOOQOOOOOODOOOOOODOOOODOODOOOOO0O0EDOOPUBDOOODOODOOOO
OO00O00OO0OO0OOOOOOOOOOOOOOOO OO0 OOOoOoooO:ooooonO 000000 Csikszentmihalyi, M.
(1975). Beyond Boredom and Anxiety. San Francisco, CA: Jossey-Bass. Danton, T. (1990). Foreword. In E. M. Kiley (Ed.), Adventures of a nature
guide and essays in interpretation. Friendship, WI: New Past Press, Inc. Driver, B. L., Graser, J., & Peterson, G. L. (1991). Research on leisure
benefits: an introduction to this volume. PA: Venture Publishing , Inc. 3-12. Driver, B.L., & Brown, P.J.(1975). A social-psychological definition of
recreation demand, with implications for recreation resource planning. Assessing Demand for Outdoor Recreation, 12(8), 62-88. Fennell, D. A.
(2002). Ecotourism programme planning. Wallingford, Oxon: CABI. Ghani, J. A. & Deshpande S. P. (1994). Task characteristics and the
experience of optimal flow in human-computer interaction. The Journal of Psychology, 128(4), 381-391. Gwinner K. P., Gremler D. D., & Bitner
M. J.(1998). Relational benefits in services industries: The customer’ s perspective, Journal of the Academy of Marketing Science, 26(2),
pp.101-114. Holbrook, M. B. (1994). The nature of customer value: an axiology of service in the consumption experience. 21-71. CA: Sage
Publi-cations. Howard, J., & Sheth, J. N. (1969). The balanced scorecardmeasures that dirve performance. Harvard Business Review, 70(1), 71-79.
Hubbert, A. R. (1995). Customer co-creation of service outcomes: effects of locus of causality attributions. Unpublished doctoral dissertation,
Arizona State University, 1-318. I1A: Willian C. Brown. Iso-Ahola S. (1985). The social psychology of leisure. Dubuque IA: Willian C. Brown.
Ittelson, W. H. (1978). Environmental perception and urban experience. Environment and Behavior, 10(2), 193-213. Kelly, J. R. (1987). Freedom
to be: A new sociology of leisure. New York: Macmillan. Kotler, P. (1999),Marketing management : Analysis, planning, implementation and
control( 9th ed). Englewood Cliffs, NJ :Prentice Hall Inc. Mannell, R. C. (1979). A conceptual and experimental basis for research in the psychology
of leisure. Society and Leisure, New York. Neulinger, J. (1974). The psychology of leisure. Springfield, IL: Charles C. Thomas. Neulinger, J. (1981).
To leisure: An introduction. Boston: Allyn & Bacon. Pine, B. J., & Gilmore J. H. (1998). Welcome to the experience economy. Harvard Business
Review, 76(4), 97-105. Pine, B. J., & Gilmore J. H. (1999). The Experience Economy: Work is Theatre and Every Business a Stage. HBS Press.
Boston, MA. Privette, G. (1983). Peak experience, peak performance, and flow: A comparative analysis of positive human experiences. Journal of
Personality and Social Psychology, 45(6), 1361-1368. Ragheb, M. G. (1980). Interrelationships among leisureparticipation, leisure satisfaction, and
leisure attitudes. Journal of Leisure Re-search, 12(2), 138-149. Rapoport, A (1982). The Meaning of the Built Envirnment — A Nonverbal
Communication Approach (Reprint edition (1990) ed.). Tucson :University of Arizona Press. Riddick, C. C. (1986). Leisure satisfaction precursors.
Journal of Lei-sure Research, 18(4), 259-165. Roger, J. B. (1997). Market-Based Management: Strategies for growing customer value and



profitability, Prentice-Hall International, Inc. Schmitt, B. H. (1999). Experiential Marketing. New York:Free Press. Schmitt, B. H. (1999).
Experiential Marketing: How to get customers to sense, feel, think, act, and relate to your company and brand. Simon & Schuster Inc. Schmitt, B.
H. (1999). Experiential Marketing:A New Framework for Design and Communications. Design Management Journal, 10(2), 10-16. Tinsley, H. A.,
& Tinsley, D. J. (1986). A theory of the attributes, benefits and causes of leisure experience. Leisure Sciences, 8(1), 1-45. Verduin J. R., & McEwen
D. N. (1984). Adults and their leisure. Spring Field, I11: Charles C Thomas. World Toruism Organization(2001). Guide for local authorities on
developing sustainable tourism. Madrid: Egraf S. A.



