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ABSTRACT
In Taiwan, Tienwei Township of Changhua County has been the first district to grow and market flowering plants, and the pioneer
to export them. Tienwei’ s flowering plant exports, however, has been coming down for the recent years. In view of this, | decided
to look into the flowering plant producing process at Tienwei and the practice of Changhua flowering plant producers’
cooperative, so | can explore some problems about the sale of flowering plants and its international marketing. By visiting some
flower-growing and marketing experts and through analyzing the operation details and financial reports of Changhua flowering
plant producers’ cooperative of the last four years, I' ve made a conclusion as follows: 1. Tienwei’ s flowering plant market still
has its potentialities for exporting. 2. Tienwei’ s flowering plants have been so inferior to several competitive countries in improving
their qualities such as the Netherlands that its exports have recently been greatly impacted. 3. It is Quality that makes good sales and
better prices. 4. To better the international marketing of Tienwei’ s flowering plants, foreign exper- iences should be collected and
applied, and by way of grasping the consuming situations in overseas markets, can the export business be expanded. Suggestions:
suggest that the quality of flower production be improved, the foreign trader’ s experiences and trading information be always
collected and made good use of, the function of Changhua flowering plant producers’ cooperative be strengthened, and the
interactions among the local flowering plant growers, the international traders, and foreign flowering plant dealers such as Japanese
ones, be elevated, through the advices and assistances of the authorities concerned.
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