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ABSTRACT
In the human dominant metropolitan life, the neighborhood park is the public facility build by the government to satisfy the demand
for the residences’ leisure, resting, and gathering. The purpose of this paper was to study the satisfactory on the facilities, functions,
and maintenance of the neighborhood park by the users. Hope the results will offer the park administration office as references in
making decision on planning and designing for building or renovating the neighborhood park. This study used surveys and
observation methods to collect the relate information. There were five major sections in the surveys such as the first section for the
social and economic background of the residences; second section for the satisfactory on the facilities in the park; third section for the
residences’ opinions on the improvement and extra facilities in the park; fourth section for the nature of residences’ leisure life;
and fifth section for the obstructing factors for residences to go to the park. First of all, surveyed the residences used the park
previously; with different nature of leisure life and social economic background; for the satisfactory on the park facilities, different
social economic background on the environment facilities, and the improvement items or extra facilities in the park with the
obstructing factors for residences to go to the park. Base on the statistical analysis, the results indicated only few significant
differences. Majority of the social and economic background had no significant difference on the satisfactory of the facilities. Finally
for the comparison on the obstructing factors and unsatisfactory factors of the facilities, the result showed that there was significant
difference on the cognition of the unsatisfactory factors by the users of the neighborhood park.
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