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ABSTRACT

This research was aimed at exploring relationships among cyclists’ personality traits, leisure involvement, and perceived leisure

benefits. Date were collected by paper-and-pencil questionnaires. The effective respon-dents were 407. Descriptive statistics,

reliability analysis, t-test, one-way ANOVA, and Pearson correlation were utilized to examine the relationships among variables. A

majority of the sample were male lived in Changhua. They were primarily mar-ried, and had graduated from college. The average

age was 38. The result indicated that: 1. there were significant differences in leisure involvement among cyclists with varied

demographic background. (i. e., gender, age, marital status, education, occupation and usable money); 2. there were not significant

differences in perceived leisure benefits among cyclists with varied demographic background; 3. there was a significant positive,

linear relationship between cyclists’ personality traits and leisure involvement; 4. there was a significant positive, linear relationship

between cyclists’ personality traits and perceived leisure benefits; 5. there was a significant positive, linear relationship between

cyclists’ leisure involve-ment and perceived leisure benefits; Finally, according to the findings, discussion was made and

recommendations were offered to related organizations and future studies.
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