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ABSTRACT

In the past, there were few studies on the Professional Liability Insurance from consumer behavior point of view. Furthermore, the

Education Office Liability Insurance is a new kind of insurance; therefore there are no studies for our references. This study is based

on EKB model theory that confers the consumer personality, cognitive involvement, and purchase behavior of the Education Office

Liability Insurance. We sent 500 questionnaires to junior high school and elementary school teachers in Yuan Lin (員林) area and

out of these 390 were valid questionnaires. Then we took these valid questionnaires to carry on to descriptive statistics, factor

analysis, Pearson product moment correlation analysis, and t-test. The major findings of this study are as follows: 1.Teachers do not

know much about the Education Office Liability Insurance. There are even more then 68.9% teachers do not know the Insurance

which has been sold. 2.Most teachers do not buy the Insurance, however they have high intention to buy it . They have higher

purchase intention by means of Teacher Association. 3.Most teachers can accept the price of the Insurance. 4.Teachers emphasize

three items of evaluation criteria. First is the service attitude of the salesperson. Second is the reputation of the insurance company.

And third is the professional knowledge of the salesperson. 5.Personality and cognitive involvement degree are conspicuous for the

correlations. 6.Personality and purchase behavior are conspicuous for the correlations. 7.There are conspicuous diverseness of

purchase behavior between high cognitive involvement group and low cognitive involvement group. Key Words: Education Office

Liability Insurance, Consumer Behavior, Personality, Cognitive Involvement
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