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ABSTRACT

In accordance with the full community construction advanced by the government by which provides a study area for us to under the

major project of adult education. This paper probes into the mutual cooperation relation between engaged community college and

community development association in terms of locate both playing roles in the processing of community whole construction. Find

the mutual cooperative influence factors of community development association as promoting community adult education.

Furthermore to propose a mutual cooperative module that mutually helps both the community college and the community

development association. This study based on two-way attraction, dependence, power, communication, common values, trust, and

commitment seven constructs through an integrated analysis structure of those social exchange theory of exchange behaviorism,

structural exchange theory, exchange outcome matrix, and exchange network to analysis the subjects. The qualitative research

deploys the semi-structured mean to interview the persons in charge and/or decision makers from the selected 5 unities of

community college and 8 sets of community development association in Chung-hwa county by which retrieved data to analysis and

discuss the results and provide a proposal. The analysis declares that the exchange relation of two parties belongs to an 

“interdependent” relationship of “high attraction” and “low power”. And, two parties belong to an exchange relation of 

“high communication”, “high trust”, “high commitment”, and “low common value”. Both parties constructed on a basis

of “satisfaction” of common exchanged cooperation relation. Following propose a suggestion for the community college,

community development association, and government organization: 1.For community college: Intense the contact and

communication mode to build up a common value of community adult education, and last a long-term cooperation relation required

to raise the reward of outcome of community develop association. 2. For community development association: Actively

communicate with community college and keeping in touch with a close and diversified communicating modes, and increase the

reward of cooperation relation with community college. 3.For government organization: Speed up the implement of community

lifelong learning policy of adult education. Meanwhile, integrates the social sources of community development association and

community college to reach the goal of “human’s education” in community whole construction.
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