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ABSTRACT

The study was to explore a Gestalt psychology in the landscape aesthetic perception application of space research, and to try to

direct most of the human visual perception associated with the theory of Gestalt psychology "grouping principle" explore the beauty

of the landscape, and based on analysis and interpretation of a good space created by the main factor. In the overall study was an

analysis of the United States Association of Landscape Architecture (ASLA) winner of the actual landscape designs, Grouping

principles to meet the actual case for professional practitioners questionnaire surveys and analysis are summarized in the research

results, for the landscape design profession, as the future design and planning of reference. This study purpose of the study was to :

Objective 1 : Analysis and finishing Gestalt psychology and the theory of visual perception component factors. Objective 2 : To

explore the professional landscape designers of space Gestalt principle of personal preference whether basic background differences.

Objective 3 : To explore the different professional landscape designer for the space grouping principle perceptions and preferences

circumstances. Objective 4 : To evaluate the impact on the landscape of professional designers space preferences of the key principles

of grouping, and its importance, Accordingly for the design sector as a design reference. Key Words : Gestalt psychology, grouping,

the garden landscape, the United States Association of Landscape Architects (ASLA)
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