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ABSTRACT

In the time of the global community economic and knowledge to rise and develop, culture conventions have a certain influence of

industry. In fact, the better additional value is the center of the design production area, and the know-how is the center of the central

production element naturally. So, we desire to move up the core competence of apparel and accouterment industry, we must to find

out the relative advantage of industry, and make the adequate strategy with competitive posture. Derived from our findings, we also

provide some strategy about the future competition of apparel and accouterment industry in Taiwan.
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