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ABSTRACT

In this Internet Age, enterprises began to use e-commerce to transfer global trading processes and to develop new channel, making

their company more competitive. Therefore, the success or failure of developing e-commerce is the key factor to a com-pany.

Property Insurance is built under two-way interaction between salesperson and consumer. The demand of Property Insurance is

invisible. Consumer is usually con-vinced by a salesperson, signing a contract after the deal. Now Property Insurance is using

e-commerce, to transmit information and knowledge through Internet. E-commerce is changing the trading environment little by

little. This research is focused on keeping and improving traditional channel for Property Insurance companies. Under the

popularization of global e-commerce, using e-commerce is a trend for future developing. The developing of E-commerce is still in

the initial stage, but it can not only shorten the process to insure but also reduce the payment on developing new market and

customer. In that way, Property Insurance companies can highly increase the profit, and making customers satisfied, willing to

in-sure online. With the opening of online marketing, online insurance will be the mainstream in the future. Property Insurance

companies should take online insurance as an important tool though it is still in the initial stage. Online insurance provides

information for cus-tomers to search what they need, then finish the procedure with professionals. Combine e-commerce and

salesperson together, making companies more efficient and bringing more profit for both consumer and companies.
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