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ABSTRACT
According to the sufficiency of internal scooter market in Taiwan, the scooter industries started export scooters to Europe where is
the cradle of scooter in recent years. They also tried to motivate the Taiwan market by using Euro style scooter under the trend of
high homogeneity of product. The purpose of this research is to survey the features of Euro scooter that may offer the reference for
designing scooter. The research proceeded in three phases through questionnaire and analysis. The first phase was surveying if
customers can identify the Euro style and Taiwan style scooters. The second phase was analyzing the characteristics of Euro Scooter.
The third phase was designing according to the results of analysis and verifying the research. The results revealed as following:(1)The
Euro and Taiwan style scooters can be identified.(2) The most obvious characteristics of Euro style to objectives are light, wind shield
and keel cover.(3)To develop the style by using the results of the characteristic survey, combined the new designed work with
previous samples of survey. The results revealed the new designed work was classified into Euro style by most objectives that verify
the performance on expressing the Euro style characteristics.
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