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ABSTRACT
This study focused on the exploration of the religious tourism motivation, participation behaviors and satisfaction for tourists visiting
Da-Jia Jenn Lann Cong, a famous temple in the middle of Taiwan. A well-defined structural questionnaire was applied for data
survey and collection with convenience sampling. There were 500 distributed question-naires and 417 questionnaires were returned
and valid. This study introduced some sta-tistic method to test proposed hypothesis. The main findings of this study were concluded
as following: 1. Tourists’ main motivation of religious tourism was looking for peace physically and spiritually. The highest
satisfaction of religious tourism was the experience in tour-ists’ spirit and mind. 2. There existed significantly differences on the
motivation of religious tourism with different gender, age, marriage, education, religion, occupation, residence. There also existed
significantly differences on the satisfaction of religious tourism with different gender, age, marriage, education, religion, dietary
hobbit and occupation. 3. There existed significantly differences on the satisfaction of religious tourism with different participation
behaviors including: duration, frequency, degree of involve-ment, types of tourism package, re-visit willingness, and willingness of
commenda-tion to others. 4. There was significantly linear relative between the motivation and satisfaction of re-ligious tourism.
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