gobiobuobbioobuobouoobouobouoon
gobogoobod,bgd

E-mail: 9608183@mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
goooboobobboboobooboobooest4-s0ngoogseodboobob47yDODOOD%0.5%
0 OoooOoOoooOoOoOoOoo0oUboOooUOUOOoOoUd0 O)yooboooUoDooUoOoDbDoOoUOoDoOoUooDoOodg
ocooooooUoooo0oUobDOooUOUbO @QpoooOoUooooU0UbOOoOO0U0UbOOoOd0oDOOOoUgOoDoOoOOoDo
goooboobooobobooboobooboobooboobooboobobboboobooboobooboo
gooooooog o)pobooooboboboooobooogoboboboobDoboobogboboboobDOobobooo
oooobooooooobooogbD ()yooobooboooobobooooobobobogobo

goo:0obgoo0,bob0bo,0boobo,;obo
(HRN

o000 ooobo0oooO0obooooo0obooooOob0oooOooD WwioboooOOobOOooOOoOooOoboboboooDooo
go0o00dD0ivOOoOOoOooOOobOOoooOoobO0obooooOoboooooOOovibbooooboooooDooooooo
0000000 vioOo000O00O0000000000000000000 xOODOhOoooDooooooooooo
000000000 xiOoo0oOOooO0oo00oo0ooO0oo0oo0ooD0obo0DO0DO0o0oD 100bo00DO0oDLOO0bODOO0ODOODbOO
gooooboobooooboi1boooooobooooooboboooooboboboobDOo 2000obobb0OoDOoDbOoOO
gbooooboobooooo3goooooboooooobobooooobooboooobD3oboobobbooDoDboon
gbooobgoobobobo400b00b0o0oboobooboobooboobobb4b00bO00bObODbDODO
obooobooboooooboebboobOoUoOoobUObOODOObObObOUODbDODbDObDeUDUDbOUODOUDOOO
goooboobobbobobo12obdobgooboboobooboobobboobo0owBbooboooboobo
gooobooboboboboobi1sggboooboboobooboobobooboobovoboooboobo
gbooobooboboboboobog 28pbgbgooobooboobobboobooboob 28000000
gboooboobobobobooboobgo2z0bgbooobooboobooboboobDooboobOoOo2b0nDo0o
gooobooboboboboobooboob sgbbooboobooboboboboobDoobOoobOosenn
gboooboobobboboobooboobobyooboobobooobooboobooboboooonog 39
gooobooboboboboobooboobooboboo40b00bobob2w0obooboobobbobooDbg
60000000DO0O0DOODOOODO0ODOOOODOOO48OD00DO0ODODDO0ODODOODbDOObODODbOObDOODO
gboesibddbOd0bObOOObO0bOo0bOobDbOOobOOee8bO0bObODDbObDOODbDOODbObODDbDODO
goog7nbod0obo0oboboooboobooboboooboob vUoDADOODbOoOobOobDOOobDOoODbDOO
ooooboogosediboBOO0onDoobobobobooobooobooboooDooo

goon

000000 Swarbrooke,J. 0 S.Horner(2001)0 00000 O0:0000D0@EOODOOODOO)DOO:00O0O S.J.Page, P.Brunt, G.
Busby &J. Connell(2004)0 000 0:0000000@EOODODOCOO0)0O0O:O000 Tremmel, William Calloley (200000 O OO0 O0O(@ O
0000000 0000000000@M4) 0000000000 000000 0000D0ODO000D0O0O0(2006,0514000:
http://www.dajiamazu.org.tw/html/1101.htm0 00019930 0 000 RRO)DO0: 000 ODOOOOO OO OO O (2006,05,140 00 0
OOOOOO:http//www.moi.gov.tw/stat/0 000199700 000000:.00000000 OOOQO@O)pooooooo
0(2006,05140 000000000 : http://admin.taiwan.net.tw/indexc.aspl 000 0(1950)0 00000000 00000000 O
go@oOoOoOooOooOoOoOOoOOOODOOOOODOODOOOOODOODOODOODOODOODOODOOO0O0OEODOOOODOOO
gooooOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOOODOOOOOOOEYUODOOOOOOOOOO
goooOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOORUUODODOODOODUOOOOOOOOOOO
gOo0oO0OoOoOoOoOOOOOOOOOO0OOO@ewyyUUUoooooooooo:oooooooD ooOo@euooooooooo
O0: 000000 oooooo@o)poo: 0000000000 DI non:oo0 ooo@esnddd



go0oOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOODOO0OORUUUDULDULOULODULOOUOLOLLOO
O000O0OO0O0OO0O0OO0O0O0O0O0O0O000RI4) OO0 000000U0UO0U000U0U0UOU0D2UUOUUULDLOO
O0000O0O0O00O0O0O0O0O0O0OO0OOU0UOO@eYUI UUoUoo:OoDo oo UL DOOODODDDDOO
go0o0o0oO0oO0oOoOoO0OO0OO0OO0OOO0OO0OO0OO0O0O0OO0OO0OO0OO0OOOOOOOO0OO0OEIYYUIUUOUOUUOOO: DDDDODO OOO0OOO
00000000000 D: 0000000 000REI4AI DI DI NN NN NN NN NN NN OoOooog
0000000O0O0O0O0O00O0O0O0O0O0O0O0O0O0OO0O0OOODOU0O0O0O0O0O0OEI4)UIOODOUOOODOOUOOO: 00O 0001978
O0000000:000000000000000000000000042073-950 00004000000 ODOOOODOO
0:0000000@Q4)000000000:000000)00UODODODODODONO0OD0O0O0O0O0O0O0O0O0O0O0O0O0O0O0O0O0O0O0O0On
O00000000000D00OD0O0O0O0OD0 0D00OEICUOODODOD00000000000000D0DOUD0LD0DODODOO
Od0oOdRoUOODOODODOD:0O0D0ODO0OODERIA)IDOD0ODNO00NDDO0ODOD0ODOODOODOODOO0ODODOODODO oo
oo OOOOOODOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOODOOOOOOO 0001984000
Oo0oOoO0:0ooooooo@eooooooooo:0doooooo@es3 0000 oooooon:0o0 00(@oon)d OO
Oo0oOO0O0:.00oOoOoooboEjOOoDODODOEU)IOO0: 00000 000RI3 DI Nooooooooooog
gooxmo00o0000O00OO0OOOOOOOOOOOOOOODOOOOREOY)OCOOOOOUODODOODOODOOOOOOOOO
OO00OO0COOOOOOCOOOOOOCOO0OoOo@esuoooooo:oo0 00g@ee4)yooooooooo:oon ooo2o03)0
go0oOoOoOoOoOoOoOoOo:DooOoOoOoEUOOOOOODOOOO0ODOOOODOO0OOO0OOOO0OOO0DOOOOOoOOoOooooooo
OO00O0C0OOO0OOO OO0 DOOooooooooonoOs3des-730 DOO0OOO Bultena, G. L. & Klessig, L. L.
(1969/Aut.). Satisfaction in camping: A conceptualization and guide to social recreach. Journal of Leisure Research, 1, 348-364. Cardozo, R. N.
(1965). An experimental study of customer effort, expectation and satisfaction. Journal of Marketing Research, 21, 244-249. Cuieford, J. P. (1965).
Fundamental statistics in psychology and education. NY: McGraw Hill. Dann, G. M. (1977). Anomie, ego-enhancement and tourism. Annals of
Tourism Research, 4(4), 184-194. Dann, G. M. (1981). Tourist motivations:An appraisal. Annals of Tourism Research, 8(2), 189-219. Dorfman, P.
W. (1979). Measurement and meaning of recreation satisfaction: A case study in camping. Environment and Behavior, 11(4), 483-51. Engel, J. F.,
Balckwall, R. D., & Miniard, P. W. (1986). Consumer behavior. New York. Howard J. A. & Sheth, J. N. (1969). The theory of buyer behavior. New
York: John Willey and Sons, 54. Jackowski, A. & Smith, V. L. (1992). Polish pilgrim-tourist. Annals of Tourism Research, 1(19), 92-106. Mannell,
R. C. (1999). Leisure experience and satisfaction. In Jackson, E. L. & Burton, T. L. (Eds). Leisure Studies:Prospects for the twenty-first century
(pp.235-251). Pennsyvania, PA: Venture Publishing, Inc. Maslow, A. (1943). A theory of human motivation. Psychological Review, 150, 370-396.
Nolan, M. L. & Nolan, S. (1992). Religious sites as tourism attractions in Europe. Annals of Tourism Research, 19(1), 68-78. Oliver, R. L. (1980). A
Cognitive Model of The Antecednet and Consequences of Satisfaction Decisions, Journal of Marketing Research, 17(4), November, 46. Rinschede,
G. (1992). Forms of religious tourism. Annals of Tourism Research, 19(1), 51-67. Schiffman, L. G. & L. L. Kanuk (2000). Consumer Behavior (7th
ed). Prentice Hall, Inc. Swarbrooke, J. & Horner, S. (1999). Consumer behavior in tourism. MA: Butterworth Heinemenn. Schreyer, R. S. &
Roggenbuck, J. W. (1978). The influence of experience expectation on crowding percetiopns and social-psychological carrying capacities. Leisure
Science, 1(4), p373-394. Thomas, J. A. (1964). What makes people travel. ASTA Travel News, (August), 64-65. Westbrook, R. A. (1980). A retailing
scale for measuring product service sastisfaction. Journal of Marketing Research, 44, 68-72.



