Jodoobobboooguooobog2e0boboogood
goougon

E-mail: 9608178@mail.dyu.edu.tw

g
OO0000O0O0000QDOOBradfordand Garrett0 19950 0 0 00 O00O0COOO0ODOOBenoitD 19970 000000000
OO00O00O00O00O0OCoombsand Holladay 20020 OO0 OOOOOCOOSCCTOOOODOOOOODOOOODO
gzooe000boobobOo0obo0oboobooboobooboobooboboboboobuooboobobo
goboogboobooboobooboobooooboobooboobobooboobobboboobooD
gboogoboobobobooboobooboobo2booboobobobobo0oboobooboOobboobDooon
gooobooooooobooooobooboooooboOo/0bobo0ooooD30Dobobooooobobobooobooo
gooobgooboboboobooboob40b0bobooboobobbobooboobobDbobDboobooD
gooobooboobobboobooboobooo

ooo0:0bo0boo0boboobooobooboobon
oo

goodoO0oo0o0ooOoboooDoobO0obooooOoboo0 WwbobOobooooOOoboooOOobDOobOoDobOOobooog
vOlO0OoOoooOooOoooOooooooooboooooviboooooooooOoooooDOoooDOooDOobooo
OviDOO0OO00OOo00o00Oo0o0bO0o000000000000 xooboooooooboooooooooooooo
Oo0O0xioooooooooooooooooooooooooo 1000 ooboooooboOoobobooooo
gboooiloboooogoboooooobooooooboboooooobo 3o oboooobobbooDoDbOooo
ooooosbo0ooooboboooooboooobobooooboOo sogbooboooobobbooDobOooo
oooooosgooooboooooobooooboooooobooovoooooooooobobobooooo
gbooobdoob aigoboobooboobooboboobooboobo sobogboobuooboobooboo
gboooboobob 4200b00bdobooboboobooboobobb40b0o0booboobobo
gbooobooboobosiboobooboobobboobooboobobboob ssggbuoobooobobo
gboooboobobbobboestboboobobbobooboobobbobbooeebobobobOonO
gooobooboboboboob e7rdboobobbOobo0oboobobbobboobo uobUoobOobDOo
gboooboobobobobooboo oo oobooboobooboobDboobooob 9yoobobo
gooobooboboboboobooboeobobbooboobooboboboboooboobOo wedno
gooobooboboboboobooboobbo 2000 oobo0obOob0bo0oboo0oboobuobboOoDbDi4
ooAdO0ODOOD0ODOOOOO0ODbO0ODbOODbOObDO0ODO0 12400B0000000000O0ODOO0ODODOODOODOO
0l2r0ochOo0bobobooboo0oboobobobobb0ob 1obobboobobDbobDoobDooboobo
ooog 134

goon

OO000 Lerbingerd (199700 00000000O0OO0ODO:0D00@ODO997000)N OO0 OO0O0O0DOOoOo:0o0oDoo

O00:000 0006 DO C00DOOO0O00ODOOO0ODOO-02000000000000000O00O00O00OODOO0ODO

000000000 000RIOOODO0ODOO0O0:00b 00O E3 OO0 00DODO00DDoDOo0oooDoD-ob000Od
O0000O0000000oo00oOoO000ooOo00oDDO0 dfdRIIQUOIDDDOD—0O00000DODO00DOO0O0DOOOOn:
oo00 0003000000000 Dooooo
oo OOOoODOODOODODOO—DO0000O0O0ODOODOOOOODOODOODOODOOOODOODOOOOOOO0OORIO)DOOD
goooooooobooboboboboooboooboobo--obobobobooobobooboboobobOobobobooboooobOono
OO00OO0OOOOOOOOO0O 000U ODOOOoooooO:mzec000 00000 O0OOOOOOOOOOOOOOOOOOO
OO00O0OOOoOOoOoOOoOoOoOOO Coombs, W.T200D0000O00O0O—0O00OOOODO@EUOODOOOONOOO:DOOOO
oo@eooooooooooooooo0DoD: 00000 o0oo0oEI4)I DI NN —0000ooooooog

o0oooo0ooooooooboo0oooobEuoboooooooo-coooooooobbOooboOooooboOoooDoboooo



00000000000 0DU00UO0OUOUbRGOOOOODOOOOODOOOOLOO-D2000 000000 DODODODOO
O 4(December)d 111-1320 0000000 (0060)0 00000000000 0-000000200500000000000001
01230 000000 IIOIOIOOOOO-000000N0ON0NON0OON0NON0NON0NONONONOONOOOOOOd Don Middleberg(2001)0
gdoooOoO0oO0oO0OoO0O0OOOOO0OOO0OO0OO0OOO0OOO0OO0OO00OOO@EUUODUODO)D0DO:DDODDOODO O00O0OEUOODOOO
gdo00oO0oO0OoOoOoQo-0050 0000000000000 0O000000000ULULO0D0DU0DOUODODODOUODOOOOUO oo
O0000EoQUDDODDO—-00000000OD00O00000D: 0000000 000RIS) DI DN OnOouoog
O0—00000000000000O0000O0O0OD0O0ODODODODODOODODODODODODODODODOODODODODODOODOODOO0OO0 000 (2004)0
gooo0oOoOoOoOoOOoOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOODOOO
g@oo4DDODO0ODD0ODODDODODODD0NDD0NDD—000000000000000000000000000000 00000
gd@EoUOD00I0D0D0ODO0ODO0O000OD00OD0ODOD0O00000O0DODODODO120209-2310 OOORODOOOOO
O00O00O0O0O0O0O0O0O0O0ODO42038-410 00219890 000 0000000000000 00000000O0809-83100000:0
OO0 000300000000 -o0o0ooooooo0ooooooooooooooogog
goooooO0O0oOogEe3uoooogooooooooooooooooUoooooooooo oo
g@egooooooo0oD0O0D0oO0D0OOS7052-570 OO0 O(04CNIKED OO OO ODODODODODODOO0Oo0ooogoooooogoog
OO00OO0OO0O0OO0O0OO0OO0OO0O 00040000 ooooooooooosARSI 000000 ooooooooooooooo
0000 Oooog@essoooOoOoOoOoOoOO:000dd0doooODEooI DI DN NNNNNDN: D000 000002000
0000000 0000000000000 0o00000000000000o00o0o0oo0o0 oooooo:Barton, W. L.
(1993). Crisis in organization: managing and communi-cating in the heat of chaos. Cincinnati,Ohio: South-Western Publishing Co. Benoit, W. L.
(1995). Accounts, excuses, and apologies: a theory of image restoration strategies. Albany, NY: State University of New York. Benoit, W.L. (1997a).
Hugh grant’ s image restoration discourse: an actor apologizes. Communication Quarterly, 45, 251-267. Benoit, W. L., & Czerwinski, A. (1997b).
A critical analysis of USAir's image repair discourse. Business Communication Quarterly, 60, 38-57. Benoit, W. L. (1997c). Image repair discourse
and crisis communica-tion. Public Relations Review, 23, 177-186. Benoit, W. L., & Brinson, S. L. (1999). Queen Elizabeth’ simage re-pair
discourse:Insensitive royal or compassionate Queen? Public Relations Review, 25(2), 145-156. Benoit, W. L., & Brinson, S. L. (1994). AT & T :
apologies are not enough. Communication Quarterly, 42(1), 75-88. Benoit, W. L., Gullifor, P., & Panici, D. A. (1991). President regan’ s defensive
discourse on the Iran-Contra affair. Communication Studies, 42, 272-294. Benoit, W. L. (2000). Another visit to the theory of image restoration
strategies. Communication Quarterly, 48, 40-44. Benson, J.A. (1988). Crisis revisted: an analysis of strategies used by Tylenol in the second
tampering episode. Cenreal States Speech Journal, 39, 49-66. Bitzer, L. F. (1968). The rhetorical situation. Philosophy and Rhetoric. 1(1), 14.
Black, E. (1965). Rhetorical criticism: A study in method. Madison: University of Wisconsin Press. Budd(O R. W.OO ThorpO R. K.OO O Donohew

O L. (1967). Content Analysis of Communication. New York: The Macmillan Co. Burns, K. P., & Bruner, M. S. (2000). Revisiting the theory of
image restoration strategies. Communication Quarterly, 48 , 27-39. Bradford, J. L., & Garrett, D. E. (1995). The effectiveness of corporate
communicative responses to accusations of unethical behavior. Journal of Business Ethics, 14, 875-892. Coombs, W. T. (1995). Choosing the right
words the development of guideline for the selection of the “ appropriate” crisis-response strategies.Management Communication Quarterly, 8(4),
447- 476. Coombs, W. T., & Holladay, S. J.(1996) Communication and attribu-tions in a crisis: an experimental study in crisis communication.
Journal of Public Relations Research, 8(4), 279-295. Coombs, W. T. (1998a). The internet as potential equalizer: New liv-erage for confronting
social irresponsibility. Public Relations Review, 24(3), 289-303. Coombs, W. T. (1998b). An Analytic framework for crisis situations: better
responses from a better understanding of the Situation. Journal of Public Relations Research, 10(3), 177-191. Coombs, W. T. (1999). Ongoing crisis
communication: plannin. Man-aging and Responding. CA: Sage. Coombs, W. T. (2000). An empirical analysis of image restoration: Texaco’ s
racism crisis. Journal of Public Relations Research, 12(2), 163-179. Coombs, W. T., & Holladay, S. J. (2001). An extended examination of the crisis
situations: a fusion of the relational management and symbolic approaches. Journal of Public relations Research. 13(4), 321-340. Coombs, W. T., &
Holladay, S. J. (2002). Helping crisis managers protect reputational assets: initial tests of the situational crisis communication theory. Management
Communication Quar-terly, 16(2), 165-186. Foss, S. K.(1996). Rhetorical critism: Exploration & Practice. (2nd Ed.). Prospect Heights, lllinois:
Waveland Press. Grunning, J.E., & Hunt, T. (1984). Managing Public Relations. New York: CBS College Publishing. Hearit, K. M. (1996). The
use of counter-attack in apologetic public relation crises: the cases of General Motors vs. Dateline NBC. Public Relations Review, 22(3), 233-248.
Hearit, K. M. (1997). On the use of transcendence as an apologia strategy: the Case of Johnson controls and its Fetal protection policy. Public
Relations Review, 23(3), 217-231. Hearit, K. M. (2000). Corporate apologia- when an organization speaks in defense of itself. Handbook of Public
Relations, Sage Publications Inc. 501-511. Holsti, O. R. (1969). Content analysis for the Social Sciences and Humanities, Reading, Mass:
Addison-Wesley Publishing Co. Huang, Y. H., Lin, Y. H., & Su, S. H. (2005). Crisis communicative strategies in Taiwan: category, continuum, and
cultural impli-cation. Public Relations Review, 31, 229-238. Huang, Y. H. (2006). Crisis situation, communication strategies, and media coverage:a
multicase study revisiting the communica-tive response model. Communication Reserch, 33(3), 180- 205. Kaplan, A.(1943). Content analysis and
the theory of signs. Philoso-phy of Science, 10, 230-247. Kennedy, K.A., & Benoit, W.L. (1997). The Newt Gingrich book deal controversy: self
defense rhetoric. Southern Communication Journal, 62, 197-216. Krippendorf, K. (1980). Content Analysis: An Introduction to its Methodology.
Beverly Hills, CA: Sage publications. Mass: Addison-Wesley Publishing Co. Lerbinger Otto. (1997). The Crisis Manager: Facing Risk and
Re-sponsibility. NJ: Lawrence Erlbaum Associates. Marra, F. J. (1992). Crisis Public relations: a theoretical model. Ann Arbor, Mich.: University



Microfilms International Dissertation Services, A Bell & Howell Co. Pauchant, T. C., & Mitroff, 1. I. (1992). Transforming the Crisis-Prone
Organization. San Francisco,CA:Jossey-Bass. Rosenfield, L. W. (1968). A case study in speech criticism: the Nixon-Truman analog. Speech
Monographs, 35, 435-450. Seeger, Matthew W., Sellnow, T. L., & Ulmer, R. R. (2001). Public relations and crisis communication: organizing and
chaos. In Handbook of Public Relations, 155-165. CA:Sage Publica-tions. Stocker, K. P. (1997). A strategic approach to crisis management. The
Handbook of Strategic Public Relations& Intergrated Commu-nications. New York: McGraw-Hill. Ware, B. L., & Linkugel, W. A. (1973). They
spoke in defense of themselves: On the generic criticism of apologia. Quarterly Journal of Speech, 59, 273-283.



