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ABSTRACT
The main purpose of this study is to treat the visitor’ s satisfaction of experience after they visited the national museum of nature
science,and to explore the relationship between visitor’ s satisfaction of experience and attribute of people and distinction of
visitor.Finally we support the result and float the suggestions for national museum of nature science.This study used the visitor of
national museum of nature science as research subject.350 questionnaires were given out between March 12 to March 18 2007, of
which the incomplete questionnaires were discarded; actual retrieval resulted in 324 valid samples, with a validity rate of 92.5%.
This study considered related scales and revised them, make new scales of visitor’ s satisfaction of experience as measurement
tools. This study use descriptive sraristics, factor analisis, Chi-square test, t-test, ANOVA to verify hypotheses. Research results
showed that 1.To enhance the visitor’ s satisfaction of experience of exposition service, especially to visitors who were in low-visit
frequency.2.Deeply making the difference between exhibition centers.3.Advancing the visitor’ s satisfaction of experience on
self-growing area of young visitors.4. Sustainable develop the exhibition centers which visitors should pay. At last according to
empirical research results, suggestion for national museum of nature science were proposed, as well as references for future research.
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