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ABSTRACT

Symbols have been used for automobile control and display for years. Although most symbols can be referred to ISO standards some

of them may not be correctly identified by worldwide drivers because of culture and language difference. This research aims to

investigate if symbols used in the passenger cars can be well identified by local drivers. Thirty-seven symbols for display and control

were collected and shown to 90 local drivers for a match test. The results showed that eighteen symbols failed to meet more than

66.7% correct criterion by ISOTC145/SCI. Those symbols were redesigned considering various forms to represent the component

and the referent. Preference test was then conducted to select the most appropriate design followed by a match test. The results

showed that all newly designed symbols could meet 66.7% criterion. However five warning signs, including brake light failure, brake

system failure, worn brake linings, engine oil pressure, engine management system failure, still failed to meet a more stringent

ISO7000 criterion which requires more than 85% correct.
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