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ABSTRACT

Owing to the rapid progress in computer technology, the enterprise aimed at customer-oriented are always in pursuit of product

variety and innovation. The promoting market sharing of its product depends on the selling effectiveness of salesmen and on their

familiarity with product. A computer supported system for product is a powerful tool for customer relation management and selling

effectiveness improvement, also is the aim of this research.. The tools used to buildup this system are the drawing software

SolidWork, integrated with Access database and Virtual Basic.. The exhibited functions show the main structure of the industrial

display assembly, also for promoting the selling effort it provides the real-time visualization on screen the ended assembly at each

diversed selection of components by customer. To increase the utilization，and use it as training tool for personnel, the concept in

system design is logically following the routine buissiness-flow. The system includes four main parts , they are: (1).Product design,

(2).The cartoon shows, (3)Quotation system, and (4). customer management system. Keyword: exhibition system, product design,

customer management system
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