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ABSTRACT
Lives the entertainment quality promotion along with the people, the accomplishment home multimedia development, also
establishes unifies the multimedia video and the high tech motion type communication in every way the state, but in the scholarly
research, about personal mobile multimedia related literature still to pay it personally to be lacking. In light of this, the research uses
impact factor of personal mobile multimedia by the angle discuss consumer of developer why, and with TAM for base model, joins
the cognitive absorption, information system quality, the user characteristic and the fashion, to spread four factors to build up this
research model, and recovered 371 valid questionnaires to network user, again with the structural equation modeling be analytical
method. Study a result manifestation, the information system quality easily didn't influence with perceived ease of use, besides which,
user also can't because of spread and go to influence oneself to personal mobile multimedia behavior will, and user to personal
mobile multimedia of perceived ease of use and perceived usefulness also don't have related. And the influence user accept biggest
factor with personal mobile multimedia as the perceived ease of use easily. Therefore, the development of system needs dynasty
simple operation is lord, humanization of interface and have the function of special features is main to attract consumer of factor.

Keywords : personal mobile multimedia ; technology acceptance model ; cognitive absorption ; information system quality ; user
character ; fashion

Table of Contents

cooooooooooooboooOoOoooogOoWwoooo ObooooooOoOoboOooOoUooDoogowvoDo o
coooooOoOoboooOoUoboooOoOobovOoOoOoDoOoUOOoDOOoOoOoOoOOOUOODOOUOObOvibooDoDooooo
ooooooOoooooOoOobviibooOooO0OoooOoO0OobDOoOoOoooooO0oDOD xoogooboooooooo
goooboobobil1gbooboobooboooboobooboobo 1bobboboobooboobobo
gooob30boboboboobooboobooobooboosgboobobboboobooboobobo
e0oogbboobooboobOobboboob sgboooobDoobooboobooboboosuuDO
gooorRBUODOO OO0ODOODOODOOO0O120000000000000D0O0OO0ODO0ODLOOD 1S0000D0OO0
gooobooboboboboob 200bg0boboobooboobobboobb 240b00bOooboOobo
gboooboobobobo2eb0b0dbooboobobboobo0oboobob 2700booboobOooboOoboo
goooboob 20000b000b0o0bo0obobboobo0ob0 20b00bob0booboobooboboo
oboo03s0oobooboboooboooboobobboobo sogboobooboboooboobooboboo
60000000000DO0O00OODOOODOO0ODOOSODO0ObDOObODO0ODbDO0ODbObODbObDbOObDOOS2000
ooooboobobobobbooboobos20b0b0bo0oboobooboboboobDboobooossbooboonoo
ooooboobobobobboobo e200b00bUObDb0ObDUO0ObDOU0ODbObODbOODbDDO S UDUOUODbOODDbDODO
ooooboobgobobo 72000b00obooboboboobooboobobo sOObO0ODbDO0ODbOODDbDODO
gooobooob voobooooboobooboboboobDoobo voboobobooobooboobooboo
goodsipodobooboboooboobooboboboobo s3ubooboobobooobooboobooo
g6 UAD0 DOUIDOODOOOOODODLOOODOODO 106

REFERENCES

OoO0O0O00OO0o0oo@egyiooooooo:oooooo0 0dgEIo)yC00ooooooooooooooooooooo
gooooooOoOoOoOOOOOOOO0OO0O0(ROIY)OOOOOOOOO0O0OO0O0OOOOUOUDOODOUOODODOOOBOOD
00000000yl n-o0000000000o0o0ooooooooooooo oo
g@oogDOODODODODODOODOODOOOOODOODOOODOOOOOOODOODOODOOOOOODOODOODOOOOO OOOIO)DODO
goooooooobooboboboooooooboo-cboboboobooboboboboobooboobooboboboobooboo
goog OO DODODDODODODDODODODODODODODODOS3s(1)I1-160 DOO(M9UoooooooooooooOOoOOoOODODOOo
oo0ooo0oooooOo0oDoO0oo0obooogEe)yoobbooooboo0ooo0ooooooobDboooDOoboOooDo



0144)051-760 00019990 000000000 0-000000000D0O0O00O0O0O0O0DO0O0O0D0O0O0O0O0ODO O0OOd(2006)0
000000000000 0000000000000000000000000 000ERooDO D DO ONDDDO0ooog
0000000000 00000000 0000000000 oOEIIDO0DND0O0U0DoO0ooDoo0oDoDooooog
O00000030123-1340 000000 O/0(003)D00000OD0ODOD0OO0OO0OO0OO0OOO: 00000 0000000/
d@oo4)0 000000 DO0ODO0ODODODODODODODODODODODOODOD: 00000 00D0RIIA)IDDDNONONONOmMp3DODO0ODO0ODODOD
goo0o0oOoO0oO0OoOO0OOOOOOOO0OO0OOOOOODOO0O0O0OERMMUIODOOUO00O0OO0UU0UOULOUDUUODUOLODLOOO
00000000000 0003 UODODOOOOLISRELO DD I DDDONONONOND: 000000 000(@02U000000
goooooO0oOoO0oO0OO0OO0OO0OO0OO0OO0OO-0000008UUU0DU0DU0DUUDU0DU0DUDUDUDUDDODUDUD OORIY OO0
O0000000D00000OD0OOODO2000000000000000000:000MICO ODOREO3IOOOOOOOOONO
000000000000 DO0DO000000o0o0DO0DO0000oOoD 00oERIUODODODOODOOOOoOoOooonoag
0000000000000 00000000D0D DoOdEI))DODO00DODO00DO0O000DOO00DDOODOD00oDODOODOoOOd
0000000ooo0o0ooo0oobo oOooEc) o000 o00ooooUooo0ooDooD0oooDooooog
0000000000 00DooO0 oog@ees)oooogooo0oooooooo-0obo00ooDoo00ooooDOooooooon
O000000o0ooooooooEcUbOoDooooooooo000-ocATMOOOODDOODODODODDOO0DODDOODOoooon
000000000 oooEI) D000 oD-000D00000o000ooD0U0DoO00D0ooOD00ooDDOoUooO O
00droUOOUIDO0O0D0O0O0O0NDDOO0N0NO0N0NNODOU0DO00D0O000NDD0O0D0O0O00O0OOO0 0Oo(2007)0
O00000-00000000:. 000000 000RoG)ODDNDDOO00NDOO00NDDO0NDDONON0ODOODOO0DO
0000000000 00ooo oooUOIDDOO000NoDo00oDo000o0o0oo0oooo0oooDooooog
O0000000000000D00oO0ERIS) D000 000ND000NDO000D0000NDoDO00-0000DoDouoooon
O00000000000000 000@Eo4)DO0D000N0N000ON0ND0DO0-00GotowatchD OO OO0 OOO0OOOODODOO
0000000000 0000000000 000E3UUIDDOODONDDO0N0NDO00NoDoO00oD-000Doooooooon
0000000000 0000000000000D000RIS)DODOODOMODOODDOODOOODO-000OoOMODOOOO
go0o0o0oO0oO0oO0O0O0O0OO0OO0OO0OO0OO0OO0OO0OO0ODO O000OERIUUDODODUODULDUUU0ULOUUUOULOUUUUDUDODLOO
O000000O00O0O0O0O0O0O0OO O000(RIUOLODOULOLOUO-0000N-0 0000000000000 OODOooog
00000000 000@9YYUI 0000000000000 0000000000000000000DUO0DO0 OO0 (e OO
0000000000000 0O0O0OO0-OsSkypel 0 0000000000000 0O0O0O000O0O0O00O00O0OOODODODODO(2001)
0000000000000 0D0O0O000O0O0O0O0O0O0O0ODODODO0O0OD: 000000000000 ODD?RE)OOOOOOOOO
gooooboooo-oogboooboooboobooooooob oo oo oo ooooooon oo
000700000000 000O0OSPSS+LISREL(SEM)IOO0: 000000 00O ROI4)IDODOODOODOOOODODOOOOO-
00000000ooo00oDoO00ooo00oooO00ooooooDo00 oo EI4)DO0oDooD0ooDooooog
000000000o0o0U0oo00oo0o0ooo0ooo00oooEOYUIDDODOUONDDO00DOo0UOoooDOooD2001
0020 O Babbie, E(1998)0 0 0000000 0O00OD)D0000O0OOOOD(MDOO19980 0 0)0 Nicholas N.(19950 0 0O 0 O (O
O00)000:000000(@001995000)0 PcTo Youll 00O (2006)0 SlingboxOD OO0 O O0-000000 SlingBox [D OO O] 0O
O O : http:// shop.pctoyou.com.tw/ prodshow.asp?Prodld=SB100-100 [2006, January] YahooO O 0 0 (20050 0 0 0000000 O00ODO0O
0000000000 [0000]000d: http:// tw.finance.yahoo com/ . xp/20051202/50/2110719673.html [2005, December] O O O O
O0@ooe)D 000D @B201LTW)-O00DD0D0D0DOD0DODORBODODODODODODOODD [DODOIOOO:
http://emerging.yuanta.com.tw/old/8201.pdf [2006, May] DO O OO OET Time(2006)D OO OO O0OO0OOOOODOODOD [ODOO
010 O O : http://www.ectimes.org.tw/ readpaper.asp?id=7964 [2006, January] D O OMICO O (20040 000000000 0O0O0O0O0OO
000000 [0OO0O0]000: http://www.itis.org.tw/ pubinfo- detail.screen?pubid=58894114 [2004, July] O O O FINDO O (2006)1 2006
00000000000 00ooo00oDoooooD: 0000 ooo]ooo:
http://www.find.org.tw/find/home.aspx?page=many&id=149 [2006, December] O O O FINDO O (2006)0 D00 D0OCOO0ODOO20100 000
000103000 [O0O00]1000: http:// www.find.org.tw/ find/home.aspx?page=news&id=4423 [2006,August] O O O FINDO O (2006)
OABI20110000000D00O00O00O0OS.140 [DODDO]0O0CO: http:// www.find.org.tw/ find/ home.aspx?page=news&id=4367 [2006,
Julyl]OODOFINDOO (200300 000000CO0ODO [DOODO]100OO: http:// www.find.org.tw/find/home.aspx?page= trend&id= 1241
[2003, December] ORBO O OO OO O[O OO O]0 OO : http://www.orb.com.tw Sony LocationFree 0 O [0 00 O]000O:
http://www.sonystyle. com.tw/Ifx/index.asp 0 O 0 O O O Agarwal, R., & Karahanna, E. (2000). Time flies when you’ re having fun: Cognitive
absorption and beliefs about information technology usage. MIS Quarterly, 24(4), 665-694. Agarwal, R., & Prasad, J. (1998). The antecedents and
consequents of user perceptions in information technology adoption. Decision Support System, 22(1), 15. Ahn, T., Ryu, S., & Han, I. (2004). The
impact of the online and offline features on the user acceptance of Internet shopping malls. Electronic Commerce Research And Application, 3(4),
405-420. Ajzen, 1. (1985). From intentions to actions: a theory of planned behavior, action-control: From cognition to behavior. Heidelberg:
Springer. Ajzen, 1. (1988). Attitude, personality, and behavior. Chicago: The Dorsey Press. Ajzen, 1. (1988). Attitudes, Personality and behavior.
Open University Press: Milton Keynes. Bagozzi, R. P. (1993). Assessing construct validity in personality research: Applications to measures of
self-esteem. Journal of Research in Personality, 27, 49-87. Bagozzi, R. P., & Yi, Y. (1988). On the evaluation of structural equation models.



Academy of Marketing Science, 23(4), 272-277. Bailey, J. E., & Pearson, S. W. (1983). Development of a tool for measuring and analyzing
computer user satisfaction. Management Science, 29(5), 231-235. Barnett (1990). Playfukness: Definition, desing, and measurement. play and
culture, 3(4), 319-336. Baumgarten, S. A. (1975). The innovation communicator in the diffusion process. Journal of Marketing Research, 12, 12-18.
Bem, D. J. (Ed.). (1972). Self-perception theory. In L. Berkowitz, Advances in Experimental Social Psychology, (Vol. 6, 1-62). New York: Academic
Press. Bollen, K. A. (1989). Structural Equations with Latent Variables. New York: John Wiley. Browne, M. W., & Cudek, R. (Eds.). (1993).
Alternative Ways of Assessing Model Fit, in K. Bollen, e J.S Long. Testing Structural Equation Models. SAGE Pubblications, 205-234. Cao, M.,
Zhang, Q., & Seydel, J. (2005). B2C e-commerce web site quality: an empirical examination. Industrial Management & Data Systems, 105(5),
645-661. Chin, W. C., & Todd, P. A. (1995). On the use, usefulness and ease of use of structural equation modeling in MIS research: A note of
caution. MIS Quarterly, 19(2), 237-246. Compeau, D. R., & Higgins, C. A. (1995). Computer Self-Efficacy: Development of a measure and initial
test. MIS Quarterly, 19(2), 189-211. Csikszentmihalyi, M. (1975). Beyond boredom and anxiety. San Francisco. CA: Jossey-Bass. Davis, D. (1989).
Perceived usefulness, perceived ease of use, and user acceptance of information technology. MIS Quarterly, 13(3), 319-340. Davis, F. D., &
Venkatesh, V. (1996). A critical assessment of potential measurement biases in the TAM: Three experiments. Int. J. Human-Computer Studies. 45,
19-45. Davis, F. D. (1986). A technology acceptance model for empirically testing new end-user information system: theory and results.
Unpublished doctoral dissertation, MIT Sloan School of management, Cambridge, MA. Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989).
User acceptance of computer technology: A comparison of two theoretical models. Management Science, 35(8), 982-1003. Davis, F. D., Bagozzi,
R. P., & Warshaw, P. R. (1992). Extrinsic and intrinsic motivation to use computers in the workplace. Journal of Applied Social Psychology, 22(14),
1111-1132. DeLone, W. H., & McLean, E. R. (1992). Information systems success: The quest for the dependent variables. Information Systems
Research, 3(1), 60-95. DeLone, W. H., & McLean, E. R. (2004). Measuring e-Commerce success: Applying the DeLone & McLean information
systems success model. International Journal of Electronic Commerce, 9(1), 31-47. Dishaw, M. T., & Strong, D. M. (1999). Extending the
technology acceptance model with task-technology fit constructs. Information & Management, 36, 9-21. Eining, M. M., & Christensen, A. L.
(1991). A psycho-social model of software piracy: the development and test of a mode., In R. Dejoie, G. Fowler, & D. Paradice (Eds.), Ethical Issues
in Information Systems, Boston, MA: Boyd and Fraser. Ellings, V., & Holly, D. (1973). A cardiotachometer which calculates rate digitally.|IEEE
Trans. Biomed. Eng. BME-20, 468-470. Festinger, L. (1957). A Theory of Cognitive Dissonanc. New York: Harper and Row. Fishbein, M., & Isek,
A. (1975). Belief, Attitude, Intention, and Behavior: An Introduction to Theory and Researc, MA: Addison-Wesley. Ford, R. C., & Richardson, W.
D. (1994). Ethical decision making: A review of the empirical literature, Journal of Business Ethic, 13, 205-221. Gefen, D. (2003). TAM or just plain
habit: A look at experienced Online Shoppers. Journal of End User Computing, 15(3), 1-13. Gefen, D., Karahanna, E., & Straub, D. W. (2003).
Trust and TAM in Online Shopping: An Integrated Model. MIS Quarterly, 27(1), 51-90. Gefen, D., Straub, D. W., & Boudreau, M. C. (2000).
Structural equation modeling and regression: Guideline for research practice. Communications of the Association for Information Systems, 4, 1-70.
Goodhue, D. L., & Thompson, R. L. (1995). Task-technology fit and individual performance. MIS Quarterly, 34(2), 213-236. Grindereng, M. P.
(1967). Fashion diffusion. Journal of. Home Economics, 59, 171-4. Hair, F., Anderson, R. E., Tatham, R. L., & Black, W. C. (1998). Multivariate
Data Analysis. (5th ed.) New York: Macmillan. Hayduk, L. A. (1987). Structural Equation Modeling with LISREL : Essentials and Advances.
Baltimore: Johns Hopkins. Hoffman, D. L., & Thomas P. N. (1997). A new marketing paradigm for electronic commerce. The Information Society,
13(1), 43-54. Hoffman, K. D., Scott, W. K., & Holly, M. R. (1995) Tracking service failures and employee recovery efforts. Journal Service
Marketing, 9, 49-61. Hu, Bentler, Hu, L., & Bentler, P. M. (1999). Cutoff criteria for fit indexes in covariance structure analysis: Conventional
criteria versus new alternatives. Structural Equation Modeling, 1-55. Hu, P. J., Chau, P. Y. K., Sheng, O. R. L., Kar, Y., & Tam, K. Y. (1999).
Examining the technology acceptance model using physician acceptance of telemedicine technology. Journal of Management Information Systems,
16(2), 91-112. Igbaria, M., Parasuraman, S., & Baroudi, J. J. (1996). A motivational model of microcomputer usage. Journal of Management
Information Systems, 13(1), 127-143. Igbaria, M., Zinatelli, N., Cragg, P., & Cavage, A. L. M. (1997). Personal computing acceptance factors in
small firms: A structural equation model. MIS Quarterly, 21, (3), 179-305. Ives, B., Olson, M. H., & Baroudi, J. J. (1983). The measurement of user
information satisfaction. Communications of the ACM 26 (10), 785-793. Jarvenpaa, S. L., Tractinsky, N., & Vitale, M. (2000). Consumer trust in
an internet store. Information Technology and Management 1(2), 45-71. Joreskog, & Sorbom (1993), LISREL 8: User’ s reference guide. Chicago:
SS1, Inc. Joreskog, K. G., & Sorbom, D. (1989). LISREL 7 user's reference guide, (1st ed). Mooresville, IN: Scientific Software. Kagan, D. K.
(1988). Learning how to program or use computers: A review of six applied studies. Educational Technology, 28(3), 49-51. Keeney, R. L. (1999).
The value of internet commerce to the customer. Journal of Management Science, 45(4), 533-542. King, C. W. (1963). Fashion adoption : a
rebuttal to the * trickle down theory’ , In G.B. Sproles (Eds). Perspectives of Fashion, Burgess Publishing Company, Minneapolis, MN, 31-9.
Kline, R. B.(1998). Principles and Practices of Structural Equation Modeling. New York: The Guilford Press. Lee, J.,, Om, K., Rim, M. H., &
Sawng, Y. (2003). Realizing digital in Korea: Core technology and promotion policy. ITS, 1. Liberman (1977). Playfulness, Academic Press, NY.
Livari, J. (2005). An empirical test of the DeLone-McLean of information system success. The Data Base for Advances in Information Systems,
36(2), 8-27. Mahmood, M. A., & Gemoets, L. A. (1990). Effect of the quality of user documentation on user satisifaction with information system.
Information and Management, 18, 47-54 Malone, T. W. (1981). Toward a theory in intrinsically movtivating instruction. Cognitive Science, 4,
333-369. Martocchio, J. J., & Webster, J. (1992). Microcomputer playfulness: development of a measure with workplace implication. MIS
Quarterly, 16(2), 201-226. Miller, C. M., Mcintyre, S. H., & Mantrala, M. K. (1993). Toward formalizing fashion theory. Journal of Marketing
Research, 30(4), 142-157. Moon, J. W., & Kim, Y. G.. (2001). Extending the TAM for a World-Wide-Web context. Information & Management,



38(4), 217-230. Negash, S., Ryan, T., & Igbaria, M. (2003). Quality and effectiveness in Web-Based customer support systems. Information and
Management, 40(8), 757-768. Rai, A., Lang, S. S., & Welker, R. B. (2002). Assessing the validity of IS success models: An empirical test and
theoretical analysis. Information Systems Research, 13(1), 50-69. Robinson, D. E. (1961). The economics of fashion demand. The Quarterly
Journal of Economics, 75(3), 376-398. Saarinen, T. (1996). An expanded instrument for evaluating information system success. Information
Management, Amsterdam, 31(2), 103-118 Seddon, P. B. (1997). A respecification and extension of the DeLone and McLean model of IS success.
Information Systems Research, 8(3), 240-253. Shang, R. A., Chen, Y. C., & Shen, L. (2005). Extrinsic versus Intrinsic Motivations for Consumers
to Shop Online. Information and Management, 42(3), 401-413. Srinivasan, A. (1985). Alternative measures of system effectiveness: associations and
implications. MIS Quarterly, 9(3), 243-253. Succi, M. J., & Zhiping, D. W. (1999). Theory the of User Professionals. Systems Sciences. HICSS-32.
Proceedings of the 32nd Annual Hawaii International Conference, 1-6. Szajna, B. (1996). Empirical evaluation of the revised Technology
Acceptance Model. Management Science, 42(1), 85-92. Taylor, S., & Todd., P. A. (1995a). Understanding information technology usage: A test of
competing models. Information System Research, 6(2), 144-177. Taylor, S. &, Todd, P. A. (1995b). Decomposition and crossover Effect in the
theory of planned behavior: A study of consumer adoption intentions. International Journal of Research in Marketing, 12(2), 137-155. Teo,
Thompson, S. H., Vivien, K. G., Lim., & Raye, Y. C. (1999). Intrinsic and extrinsic motivation in Internet usage. Omega, 27(1), 25-37. Torkzadeh,
G., & Koufteros, X. (1994). Factorial validity of a computer self-efficacy scale and the impact of computer training. Educational and Psychological
Measurement, 54(3), pp.813-821. Venkatesh, V., & Morris, M. G. C. (2000). Why don't men ever stop to ask for directions? Gender, social
influence, and their role in technology acceptance and usage behavior. MIS Quarterly, 24, 115-137. Vijayasarathy, L. R. (2004). Predicting
consumer intentions to use on-line shopping : The case for an augmented technology acceptance model. Information & Management, 41(6), 747.
Webster, J., & Hackley, P. (1997). Teaching effectiveness in technology-mediated distance learning. Academy of Management Journal, 40(6),
1282-1309. Webster, J., & Martocchio, J. J. (1993). Turning work into play: Implications for microcomputer software training. Journal of
Management,19, 127-146. Wixom, B. H., & Todd, P. A. (2005). A theoretial integration of user satisfaction and technology acceptance.
Information Systems Research, 16(1), 85-102. Yildirim, S. (2000). Effects of an educational computing course on preservice and inservice teachers:
A discussion and analysis of attitudes and use. Journal of Research on Computing in Education, 32(4), 479-495. Young, S. D., & O’ Byrne, S. F.
(2001). Value-Based Metrics:Foundations and practice. Published by Frank J. Fabozzi Associates, 99-131.



