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ABSTRACT

The purpose of this thesis is to discuss the relationship between leadership style, internal marketing, organization supports, and job

satisfaction. Besides, by adding the mediate variable of organization support, we want to discuss the burring effects of leadership style

and internal marketing on job satisfaction. The sampling method of our research was survey. With the supporting of accountant and

auditing division of the Department of Defense, we had sent out 500 questionnaires, returned with 450 questionnaires, of which 421

questionnaires were valid, and with percentage rate of 90.00% and 93.56% respectively.
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