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ABSTRACT

The per capital income has gradually decreased in recent years, the industrial investment and development cases in Taiwan is less

and less as more and more manufacturers leave the debts in Taiwan and march into China, which all cause the major change of the

comprehensive economy and further lead to the phenomena of living beyond the income. Therefore, the consumers become

increasingly more dependent upon consumer banking relevant products (cash card). In addition, the bank only focused on the

achievement of the loan target, but never truly demanded on the morality elevation of the operators and didn’t properly introduce

the comprehensive financial debt service plan to the customer which lead to the high exceed puts. Hence, the review and in depth

discussion of the derived cognition difference and the social problems due to moral difference between the government, industry

(bank) and the consumer of the product strategy of the cash card are intended to be made. However, facing with the new derivatives

and the development in the future, the basic concept of the government, industry (bank) and the consumer shall be based on

morality and ethics. As to the aspect of consumer banking products — issues such as product strategy of cash card, recognition,

morality and ethics, few elements also should be put into consideration: I. Governmental aspect：The government shall set the

standard with the supervision aspect. II. Bank aspect：Elevate its industrial competitiveness and offer diverse services to differentiate

the market with the others in the same business to avoid the path of vicious competition. III. Consumer aspect：Hold the pure &

honest consumption value, never be influenced by the media sensation and associates and gradually fall into the misconception of 

“loaning money is a dignified behavior”
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