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ABSTRACT

According to 2006 agriculture years printed the Council of agriculture Executive Yuan, the agriculture statistics annual report, is also

resides the first in the whole country high, statistics annual report numeral to point out from here a leaf's vegetables produces area in

Yunlin County, therefore educating the Shiluo agri-cultural products market to become the biggest fruit vegetables to wholesale a

market. The management results of fruit market is the management which de-pends on a market and market three squares of

supplier and consumer, this re-search aim is inquiring in to market a supplier and trades platform and consumer to let market ability

the lasting conduct, the its management results result good and bad is through the results index sign to evaluate, as not good find

through the feedback (improvement) wrong the occurrence order and take in to improve, then？Go to its research purpose.
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