goboobogoobooobooood
goougon

E-mail: 9607662@mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gbooobgoobooboobobooboobooboooobooboobooboboboboobooboobobo
goooboobobobooboobgoobooobooboobooboob booboobooboboobOooDboon
gooobgoobooobobooboobooboobooboobooboobobboboobooboobobo
goooboobooobobooboobooboobooboobooboobobboboobooboobooboo
gboooboobobboboobooboobobsoboobobbotle2d booboboobooboo
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
gooobooboobobobooboooboobooboboobooboobobobobooboobooboboboo
gooobooboobobobooboooboobooboboobooboobobobobooboobooboboboo
ooooboooboobgooobooboo

ooo:0bgoo0o,b0ob0o,obon
(BN

0000 0000000 0b0o0o0o0oDoo00ooooDb0ooDooDWioboo0oD0oDOD0ooOoOo0ooOOobOOoOoDOOooDoOoO
ocooooOivoOooOooooooooooooooobooooooDooOogvibbooooooooboooooboogoo
ocooooodvibOobooooooooooooooobobooooooo0 xoboooooooobooooobooo
gboooboobgxgoboooobooobooboobobooboobo1bobobooboobooboooo
goooboobooooboi1iboooooobooooobobooooobooboo3boooobobbooDoDbooo
gbooobgoobgsboboobooboobooboobooboobooobsbbobooboobooboboo
goooboobgoob11voogbooboobooboboobooboobobb 2roboobooboobobo
gboooboobooboboooobooboobobooboobooboboboob 4400boobobobobo
goooboobobobobo4sibooboobobboobooboobobbobboo4ebobobobono
gbooobooboboboboobossgbgoboboobooboobobboobbooboos0boobonbo
gboooboobobobobooboos4pboobobooboobooboboboobDboobooob sOoobOobo
goooboobobbooboooboobo dpoooboobobboboooboobobbobooob 122000
oooobooboboboboobo0oboobOowlooobooboboooboobuoobobboOoboOon 139
oooobooboobobobbooboobooboob0 Wkoooobooboobobooobooboobooboo
013000 0boobobooobooobooboobobooo 1s7yoboobooboboooboobooboboo
googsobooboboooboooboobooboboooboooee0bobbobooboobooboboo
oooobogo 1e7

goon

000000 Armstrong, G. & Kotler, P. (20050 D 00 (000 0)000:00 00000000 OOO000)D Benjamin, F. C. &
William, L. M. (20030 0 00000000 0000000000000 00000)000:00000(000000000)0
John,S. & Susan H. (200)0 00000 O0-00000@C 0000 000000)000:000 (00019990 00)0 Kotler, P. (2000)0]
000000-000000000000@O0C00000)000:000(00 0199900 0)3 Kotler,P.(2002000000000-0
000000000@O0O00000)000:000(0002002000)0 Neuman, W. L. (20020 00000000-0000000(
000 0000)000:000(@00000)0 Onille C. W., John W. M., Harper W. B., & Jean-Claude L. (2006)0 0 00000000 (
0000)000:000 (000199200 000 0)0 Page, S. J., Burt, P., Busby, G. & Connell, J. 20040 000 0-000 000000
0@OO000000)D00:00000(@00 0002001000)0 Poter, M.E. (199900000 000)000:00000(00 O
00019800 00)0 00001990 0000000-0000000(@C000)00 0000:00000@001995000)0 0O
0000 00000000:0000000000(00409210000000000000000 0000000000312)



0143-1660 000000002 I 000000000 OO-000000 OO00O0OOOOOOOOODOOO:
http://www.bp.ntu.edu.tw/ cpis/ O O O cprpts/NANTOU/NAN-C/CHTMO 0000050 0 00 000000000000 0O-000
00 0000000000000 0000000000000 oo0o0o0o0O00O0oOOOOOOOOOEoOSDOODDODODODODO O
O000@UOoO)poD:00g@ooz00000)0 000D DODODODODODODODOOOO-00000000 0D0O0OOOO
0000000000000 0O000O0O00 000DO00DbOOOO120 000000007, May8)OODODOOOOOOOODO:
http://www.cepd.gov.tw/upload/ coun/ 1289@30318.284988034018@.docCl 0O O OO DO O(1998) 0 0 0 O00O00OOO0ODO-0O00OOO
O000000000OOO0O33pko97-1100 0ODO I3 DO CO0ODOOO0DDOOODOODODOOO0-O0O0O0ODODODOODOOOO
0000000000000 0O0OO0O0 00000000 ODO0O0ODO0OD00O0ODOEOADDODDODODDODODOO-00 0000
0000000000 00D0O0O00bO0O000D104)000087-1000 00D @@99/ IO DOODO0OOOO. 000 O0OOOOO
0@ 0000000000 Db0000000ooooogLges-790 OO0 DODODODODOODODOOODOODOO-
0000 000000000000 00000000000000 oo EOODOOOOODOOODOODODOOODOODOODOO
goooOoOoOoOoOoOOOOOOOOCOOOO 000 UOODOODODO0OO0O-000000ooooooo ocoooooooo
go0OOOOOCOOCOOO00OgEeS) OO ogoo-oo coocooooooooooooooo
go0oOoOoOoOoOOOO0UOUUOUOOOUOUOOOOCObOEOOOODODODODODODODODODODODO-OD0O0O0OOO:000000000000
0@oonD o210 000000000 D: 0000000000 D DN DN0NDN0NONON-000000000n 0oooong:
http://www.nantou.gov.tw/big5/ link.asp?dptid=37648 00 O [0 0000&catetype=01&cid=670 OO 019950 0000000000 OOODO
O00O0O0oO0oOooOoOoOoOoU2nUi1120 000@oQUOODOODOODOOOOD: D00 0000000 EIA)IODOONOOOnO
go0o0oO0OO0C0COC 00000 0-00000000000000O00004120 OO0O177-1950 D00 Ro4) IO OOOO
go00oOoOoOO0COOCOOOCOCO 0000000000000 ODO0DO0OO0COCOCOEOSDODODODOODODODODO-ODODODODOODOO
000 0000000000000 0o000000o0o0o00 oooooEIdsDODODODO-O00O0O0O0O0OODOOODOOOODOOO:
http://readtw.ncl.edu.tw:8080/readtw/town_html/10008/1000 810/index.htmO O OO OO (2006)0J 000000 O00O0O0ODOOOOO:
http:// O O O www.guoshing.gov.tw/method.htmd OO0 OO0 O0O000OROG)D DO OOOODOOO: 00000 OODOODOODOO

0 (2002, November 250 0 0 00000000 O0DOCO0OOOOOO@O)I2e00300 ODO0O0O0OO0ODODO((2003, March 2500
0000000000 O0O0O00DOOO00D@EO)o3eobo10000D0000D00g003, March25 000000000000 OO
OO00000O@O)p300200 000000000(2003,0ctober2500000-000000D0O0O000ODODOOODO@O)EO37O
0100 0000000002003, December 250 0000000000 OD0O0O00ODOOO0ODOOOM@OO)NMO30O0IODD0DO0O0O0OO
0000004, January 250 00000000000 O000DODOO0D0O0O0O0OOM@EO)04000100 00D00O0O0O0O0O (2004, uly
250 000000000000 00000000 @D)O4600300 0000000O0D0O(R005,January25) 00000000000
O000000000000@O)ds5200200 000000000 (2005 March25) 0000000000000 0000000
OO00O0O0OO@O)ps400200 0000000000000 000@o DO OODOOOOO:ODOo0O0OOOOODOO OOOd(2006)
go0oOoOoOOOOOOO-0O0O0O0OOOOOO0OOODODOOOOOOOOOseGOo-1000 DOOEISDODODODODODODODOO:
go0oOoOoOOOOOOO 0000000000000 OOOODOOOOOOoOoOoOoOoOOoOoOEOODODO:OOO0OO0O
0:000 00OO0oog Ashworth, G. J. & Goodall, B. (Eds.). (1990). Marketing Tourism Places. London: Routledge. Donald, H., Kotler, P. &
Irving, R. (1993). Marketing Places-Attracting Investment, Industry, and Tourism to Cites, States, and Nations. New York: The Free Press.
Douglas, D. J. & Leonard P. J. (1983). Marketing Management: Strategy and Cases. Canada: John Wiley & Sons. Evans, N., Campbell, D. &
Stonehouse, G. (2003). Strategic Management for Travel and Tourism. Oxford: Elsevier. Gartner, W. C. (1993). Image Formation Process. Journal
of Travel and Tourism Marketing, 2(2/3), pp.191-216. Gregory, J., Ashworth G. J. & Goodall, B. (1988). Marketing in the Tour-ism Industry - The
Promotion of Destination Regions. London: Routledge. Gunn, C. A. (1988). VVacationscape: Designing Tourist Regions. (2th ed.). New York: Van
Nostrand Reinhold. Kolb, B. M. (2006). Tourism Marketing for Cities and Towns. Oxford: Elsevier. Kotler, P. (1993). Marketing
Management-Analysis, Planning, Imple-mentation, and Control. (7th ed.). New Jersey: Prentice Hall. Kotler, P., Ang, S. H., Leong, S. M. & Tan,
C. T. (1998). Marketing Management: An Asian Perspective. New York:Prentice Hall. Kotler, P. (2001). A Framework for Marketing
Management. New Jersey: Prentice Hall. Lumsdon, L. (1997). Tourism Marketing. Oxford: The Alden Press. Milman, A. & Pizam, A. (1995). The
Role of Awareness and Familiarity with a Destination: The Central Florida Case. Journal of Travel Research, 33(3), pp.21-27. Paul, P. J. & Jerry,
C. 0. (1999). Consumer Behavior and Marketing Strategy. Ma:Richard D. Irwin.



