: The entity and hypothesized starts an undertakingfamily's store characteristic, starts an
undertaking the motive ...
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ABSTRACT
The entrepreneurial is many human of dreams, but starts an entrepreneurial successfully actually is truly very few may count, 20
century Internet start and the electronic commerce mature development, but the commercial competition flames of war also spread
in the hypothesized world. Along with people's expense idea universal promotion under, no matter the men and women take
gradually regarding the self-maintenance, the medicine make-up industry market also starts to receive consumer's favor, this
emerging market also urges many emerging entrepreneurs to choose this industry together to do for the profit direction. This
research picks the questionnaire survey procedure the way, carries on the opinion questionnaire to 96enterpriser ,there are 84
effective questionnaire , effective returns-ratio 87.5%.Take the entity and the network hypothesized medicine make-up shop store
shopkeeper as the object of study, collection analysis develops the questionnaire using the literature, discusses its both in the store
characteristic, the enterpriser motive, the enterpriser faced with in the question, individual characteristic, whether has the obvious
difference, this research by the chi-square examination, the t-test examines entity and the hypothesized store enterpriser between
difference. Giving researcher a direction which enterpriser wants in the future will start entrepreneurial. Its result discovered that, In
individual characteristic aspect, only has the remarkable difference in the antecedent part; In the store characteristic part, the capital,
the present staff population has the remarkable difference; In the enterpriser motive the economic agent part government payment
of taxes, the enterprise scale growth has the remarkable difference, is not restricted in the non-economic agent part boss, does not
have the work to have the remarkable difference; Factor of in the enterpriser question, the management environment change,
innovation ability have the remarkable difference insufficient.

Keywords : drugstore ; electronic commerce ; enterpriser ; enterpriser motive
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