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ABSTRACT

The internet widely accepted information brought explodes, making to want on the network to search the information needed more

and more difficult.Aim at this in recent years of the problem studies to put forward to make use of the way that information index or

web page structure prospect on the other hand to search the information needed more accurately.However currently most

recommendation systems, need to make to recommend or need to have past etc. restriction of the consumption data of a great deal

of customer according to the customer background and the past consumption behavior, causing has to cost many budgets to build

additionally thus of database system, in time have a sparse sex problem to the accuracy of data and sex, so cause the factor that this

research joins a mental type, make the whole recommendation mechanism more complete. This research browses to female

underwear web page in order to be measured object, combined an user to browse behavior and merchandise type design and mental

type, To collect 521 questionnaires to carry on data analysis through the website system, by configuring by the recommendation that

substantial evidence develop when originally study. The research finds system recommending item to match the result of[with] user

expectation as a result notable, can provide related industry to be used as the development reference for system to design by this.
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