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ABSTRACT
The purpose of this study was to investigate the visitors’ perception of destination image and their perceived leisure benefits in
Mei-Nong. And based on the findings, this research provides some suggestion for the government agency and the operator. Based on
previous literature and considered present environmental circumstance to design the questionnaire. The image of a destination to be
defined by its“ Environment landscape” ,“ Activity chance” ,“ Facilities and service” and “ History humanities” . And three
leisure benefits to be included “ Psychological benefits” ,“ social benefits” and “ Educational benefits” . The data collection
was by questionnaire to survey the visitors in Mei-Nong. The number of effective questionnaires was 402. 1. About the item of
destination image, the visitors who agree the most were “ They can taste Hakka delicacies” . 2. About the item of leisure benefits,
the visitors who agree the most were They can get closer with the companions” . 3. Respondents with different demographic and
travel characteristics have significantly different evaluation upon destination image factors. 4. Respondents with different
demographic and travel characteristics have significantly different evaluation upon leisure benefits factors.
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