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ABSTRACT
This study was to explore the differences and relationships of recreational satisfaction, cognition of operation performance, and
cognition of BOT project in three recreational areas with private/public/BOT operation modes. A structural questionnaire
including recreational satisfaction scale, cognition of operation performance scale and cognition of BOT project, was applied to
collect data from visitors at Yamay Resort(BOT), Janfusun Fancyworld(Private) and Ali-shan forest recreation area(Public). The
return questionnaires were filtered and coded into SPSS for further statistic analysis including, descriptive statistic, One-way
ANOVA, Pearson Product-Moment Correlation Coefficient. The majority of samples was female, 21-30 years old, highly educated
to academic level, lower monthly income under 20,000 NT dollars. The main findings were concluded as followings: 1. There was
significant difference in different business model of recreational area of visitors’  recreation satisfaction, cognition of operation
performance. 2. There was no significant difference in different business model of recreational area of visitors’ cognition of BOT
project. 3. There was a positive correlation between recreational satisfaction and cognition of operation performance. 4. There was a
positive correlation between recreational satisfaction and cognition of BOT project.
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